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Brand Value of World’s Largest Banks 
Contract for Second Year Running but 
Reputation Redemption Could Signal 
Road to Recovery in Pandemic 
Aftermath.

 +  World’s most valuable banking brands suffer severe decline in brand value following devastating effects 
 of COVID-19 pandemic, two-thirds record brand value loss

 +  Chinese banks make up one-third of total brand value in ranking, with ICBC retaining title of world’s 
 most valuable banking brand - brand value US$72.8 billion

 +  Five US banks claim spots in top 10, with Bank of America highest ranked in 5th, JP Morgan is the only 
 bank  in top 10 to record brand value growth, up 3%

 +  Vietnam’s banking sector sees greatest year-on-year brand value growth at 23% and being the only 
 country in ASEAN to see all Vietamese banks seeing positive jump in position

 +  Union Bank of India is fastest growing in ranking, up by a staggering 163% to US$1.2 billion, following 
 Andhra Bank and Corporation Bank amalgamation

 +  23 new entrants in ranking this year, with Truist entering in 36th position

 +  Sber overtakes BCA to become world’s strongest banking brand, with a Brand Strength Index (BSI) 
 score of 92.0 out of 100 and an elite AAA+ rating

 +  All 3 Singapore banks continue to dominate the ASEAN top 3 spots

 +  TMB Bank sees the highest jump in brand value of 59% while Bank BTN sees the highest drop in brand 
 value of -32%

 +  5 out of 10 of the Strongest Brands have ASEAN banks presence namely BCA, DBS, Mandiri, Maybank 
 and Public Bank
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MARKET SENTIMENTS

Shariah Top Actives
(as at Yesterday)

Name Price (RM) Volume

LUSTER [S] 0.225 5,510,400

PHB [S] 0.025 5,508,879

PA [S] 0.245 1,589,045

SANICHI [S] 0.040 1,579,047

QES [S] 0.515 1,567,079

VSOLAR [S] 0.035 1,323,025

DNEX [S] 0.280 1,316,258

PNEPCB [S] 0.285 1,280,709

IRIS [S] 0.370 1,130,928

AT [S] 0.165 642,651

Shariah Top Turnover
(as at Yesterday)

Name Price (RM) Value (RM)

TOPGLOV [S] 6.710 221,253,066

SUPERMX [S] 6.790 151,439,798

LUSTER [S] 0.225 126,589,058

SOLUTN [S] 1.490 82,804,766

QES [S] 0.515 76,982,032

TM [S] 6.320 74,229,527

SLVEST [S] 3.040 67,242,106

HARTA [S] 13.360 60,954,016

JFTECH [S] 1.690 60,103,522

MYEG [S] 1.980 56,679,303

Top Gainers
(over 5 Trading days as at Yesterday)

Name Price (RM) Change (RM)

MPI 35.800 +2.520

HARTA 13.360 +1.160

SEEHUP 2.100 +1.150

GENETEC 3.730 +1.100

VITROX 17.380 +0.940

MFCB 7.890 +0.840

KHIND 4.210 +0.730

KLK 23.800 +0.700

CARLSBG 22.200 +0.620

SJC 1.370 +0.610

Top % Gainers
(over 5 Trading days as at Yesterday)

Name Price (RM) Change (%)

SEEHUP 2.100 +121.05

SJC 1.370 +80.26

TRIVE 0.240 +45.45

GENETEC 3.730 +41.83

CNASIA 1.780 +32.84

QES 0.515 +27.16

HHGROUP 0.565 +25.56

PRKCORP 0.380 +24.59

MSC 2.200 +23.60

SKBSHUT 0.770 +23.20

Top Losers
(over 5 Trading days as at Yesterday)

Name Price (RM) Change (RM)

SCIB 2.160 -0.830

CYMAO 1.880 -0.630

NESTLE 138.000 -0.500

ALLIANZ 13.180 -0.460

AMTEL 3.910 -0.340

KESM 16.860 -0.340

KPOWER 2.380 -0.310

JFTECH 1.690 -0.280

PBBANK 4.080 -0.280

OVERSEA 0.495 -0.255

Top % Losers
(over 5 Trading days as at Yesterday)

Name Price (RM) Change (%)

OVERSEA 0.495 -34.00

GPA 0.075 -31.82

SCIB 2.160 -27.76

SANICHI 0.040 -27.27

NIHSIN 0.205 -26.79

CYMAO 1.880 -25.10

COMPUGT 0.015 -25.00

Y&G 0.545 -24.31

RHONEMA 0.780 -23.83

SAUDEE 0.315 -23.17

Leaderboard www.shareinvestor.com - market data at your fingertips

Bursa Malaysia posts record FY20 
earnings

According to Bursa Malaysia chief executive officer Datuk Muhamad 
Umar Swift, retail investors drove trading volumes to record highs 
and that helped Bursa Malaysia to post a record year in its financial 

performance. Moving forward Bursa would like to see the re-emergence of 
the foreign institutional investors as well and will be engaging all parties on 
this. Bursa Malaysia saw a record performance in the FY2020 ended Dec 31, 
with its net profit doubling to RM377.7mil. Earnings per share doubled to 46.7 
sen while higher trading activity in the securities and derivatives market had 
boosted its FY20 revenue to RM798.97mil from RM502.49mil in FY19. The 
exchange declared a final dividend of 26 sen per share and a special dividend 
of eight sen per share for FY20 for shareholders with entitlement and payment 
dates on Feb 22 and March 3, 2021 respectively. With the convenience 
of online broking and the conducive low interest rate environment, the 
average daily trading value (ADV) of securities doubled from RM1.93bil in 
FY19 to RM4.21bil in FY20. Bursa would like to introduce more products in 
the year ahead to capitalise on the heightened investor interest in investing 
and market trading. It is embarking on the journey to become a multi-asset 
exchange. Besides expanding the core offerings such as derivative products 
and ensuring incoming initial public offerings (IPOs), it is exploring new 
products such as asset-backed securities and tokenised assets while offering 
more compelling environmental, social, and corporate governance products 
to better serve the emerging interest of investors. In the derivatives space 
for new products, he is most excited about the FCPO (crude oil palm futures) 
contracts in East Malaysia which is an expansion.  The prospects for the 
Wakaf ETF is exciting and Bursa is also looking to introduce a Hibah solution 
for the central depository system (CDS) accounts so it’s easier to invest while 
their long-term intentions are fulfilled. The exchange’s outline for the FY21 
to FY23 strategic roadmap will encompass the following: product expansion, 
ecosystem development and to build its capacity as well as capabilities. At 
least some 30 IPOs are expected this year. Bursa will not be looking at a ban 
on regulated short selling (RSS) again. With a view for the democratisation in 
investing, Bursa has controls in place of 3% as the maximum level of RSS. With 
this in place, RSS will not be banned since it provides liquidity.
 According to Bursa Malaysia chairman Tan Sri Abdul Wahid Omar, 
Bursa’s ability to handle the significant increase in volume and achieve 
this exceptional financial performance is a testament to the steadfast and 
unwavering commitment made through continued investment in growth 
initiatives.

CIMB launches GreenBizReady to help SMEs embrace sustainability
According to CIMB Islamic CEO Ahmad Shahriman Mohd Shariff, CIMB Bank 
Bhd and CIMB Islamic Bank Bhd have launched CIMB GreenBizReady, a one-
stop sustainability solution for Malaysian small and medium enterprises 
(SMEs) looking to start and progress on their sustainability journey. With 
an allocation of RM250 million, SMEs will be empowered through financial 
solutions and incentives such as sustainability-linked financing benefits, 
access to sustainability service providers, training and capacity building, 
certification and advisory services, and business matching with support 
from industry leaders and government agencies. Through GreenBizReady, 
CIMB hopes to catalyse the transition of Malaysian SMEs towards the 
green economy, and will provide SMEs with a competitive advantage by 
equipping them with practical knowledge and tools to incorporate economic, 
environmental and social considerations into their business, helping them 
become sustainability-ready for long-term business resilience in line with 
global standards and best practices. Over time, as participating SMEs progress 
on their respective sustainability journeys and achieve certain milestones, 
they will then be able to enjoy the benefits of being sustainability-linked 
business including wider product marketability, potential cost saving, lower 
carbon footprint and potential sustainability-linked financing benefits. Among 

CIMB launches GreenBizReady to 
help SMEs embrace sustainability

Disclaimer: The information on this page is provided as a service to readers. It does not constitute financial advice and/or any investment recommendations. Past performance is not indicative 
of future results. We assume no liability for damages resulting from or arising out of the use of such information. It would be best if you did your own research to make your personal 
investment decisions wisely or consult a licenced investment advisor.

ShareInvestor WebPro (www.shareinvestor.com/my) 
Prices > Stock Prices > Bursa > click Stocks tab
1. mouse over Ranking > select Top Active > all Shariah stocks are denoted with an [S] 

> mouse over Column Layout > select Edit Customs > select Name > select Volume 
> select Last Done Price > Mouse Over Column Layout > select Custom

2. mouse over Ranking > select Top Turnover > all Shariah stocks are denoted with 
an [S] > mouse over Column Layout > select Edit Customs > select Name > select 
Last Done Price > select Value > Mouse Over Column Layout > select Custom 

3. mouse over Ranking > select Top Gainers (Over 5 Trading Days) > 
mouse over Column Layout > select Edit Customs > select Name 
> select Last Done Price > select 5 Days Change > select 5 Days % 
Change > Mouse Over Column Layout > select Custom

4. mouse over Ranking > select Top Losers (Over 5 Trading Days)
5. mouse over Ranking > select Top % Gainers (Over 5 Trading Days)
6. mouse over Ranking > select Top % Losers (Over 5 Trading Days)
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the organisations and government agencies that will be working with CIMB as 
part of GreenBizReady are Malaysian Green Technology and Climate Change 
Centre, Malaysian Investment Development Authority, Malaysia External 
Trade Development Corporation, TNBX Sdn Bhd, Impacto Sdn Bhd, SIRIM 
Bhd, Private Financing Advisory Network, OpenSys Technologies Sdn Bhd, 
Aerodyne Group, Mentari Alam EKO (M) Sdn Bhd, Sols Energy Sdn Bhd and 
Revotech Electrical Sdn Bhd.

Construction sector to see earnings recovery in 2021, Affin Hwang 
predicts
According to Affin Hwang Capital Research senior associate director Loong 
Chee Wei, the construction sector is expected to post an earnings recovery in 
2021 following the government’s plans to pump-prime the economy. The 2021 
aggregate sector core earnings is expected to rebound by 11% year-on-year 
(y-o-y) in 2021 after contracting by 30% y-o-y in 2020. The lower aggregate 
core earnings were lower in 2020 on the account of slower progress billings as 
a result of the Covid-19 control measures causing disruptions. He expects an 
acceleration in progress billings to catch up with ongoing project works in the 
second half of 2021 (2H21). The government project awards are also expected 
to pick up in 2021 to pump-prime the economy. The key earnings risks to the 
sector are the replenishment of construction order books and a prolonged 
property downturn. Construction companies’ higher order books will sustain 
operations, but the risk of slow progress billings still remains. There is also 
risk of a profit margin squeeze following stiff competition and rising costs. For 
most contractors, an order book-to-construction revenue ratio of more than 
two times is enough to sustain earnings. An example was Malaysian Resources 
Corp Bhd (MRCB), which had the highest order book among its listed peers 
— with most of these projects being long-term in nature. While it had the 
highest order book among its listed peers, a key risk is its poor execution track 
record. All in all, he has a “neutral” call on the construction sector, with the 
research firm’s preference being small- to mid-cap contractors given their 
more attractive valuations and smaller government contract sizes. Among top 
buys for the sector are Sunway Construction Group Bhd (SunCon) and AME 
Elite Consortium Bhd. In the case of SunCon, it stands to benefit from the 
revival of megaprojects, while for AME Elite, it stands to benefit from robust 
industrial property demand. Meanwhile, top “sell” in the sector is MRCB, given 
its weak earnings and property sales. Pivotal revivals of mega infrastructure 
projects such as the Mass Rapid Transport 3 (MRT 3) are positive catalysts for 
a rerating. However, key concerns for the sector are political uncertainties and 
earnings forecast risk following the impact of Covid-19.

Eye On The Markets
This week, on Thursday (04Feb), the Ringgit was 4.0565 against the USD 
from 4.0460 on Tuesday (02Feb). Meanwhile, the Ringgit was 3.0387 to the 
Sing Dollar on Thursday (04Feb). On Tuesday (02Feb), the FBM KLCI closed 
at 1580.49. As at Friday (05Feb) 10:00am, the FBM KLCI was at 1581.36. Over 
in US, the overnight Dow Jones Industrial Average closed up 332.26 points 
(+1.08%) to 31,055.86 whilst the NASDAQ added 167.20 points (+1.23%) to 
13,777.74. 
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SHARIAH GEMS

Disclaimer: The information on this page is provided as a service to readers. It does not constitute financial advice and/or any investment recommendations. Past performance is not indicative of future results. We assume no liability for damages resulting from or arising out of the 
use of such information. It would be best if you did your own research to make your personal investment decisions wisely or consult a licenced investment advisor.
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HEIGHTS
BERHAD
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NEXCHANGE
BERHAD
(4456)

ABLEGROUP 
BERHAD
(7086)

> click Add Criteria   
B. Conditions (Criteria Filters)
• Revenue -  select (more than) type (1) for the past select (1) financial year(s) 
• Moving Average Below Close -  select (MA) type (5) below close price for type (1) days 
• ADX Trend - ADX type (5) type (1) above type (20) for type (1) days 
• Bullish ADX +DI/-DI – ADX type (5) type (1): +DI above –DI 
• Volume Spike – Volume type (1) times greater than type (5) days average 
• RSI Overbought – RSI type (1) above (99) for (1) days 
• Is Shariah Compliant – select Yes 

> click Save Template > Create New Template type (Shariah Hot 
Stocks) > click Create 

> click Save Template as > select Shariah Hot Stocks > click Save 
> click Screen Now (may take a few minutes) 
> Sort By: Select (Vol) Select (Desc) 
> Mouse over stock name > Charts > click Interactive Charts or 

Volume Distribution 

ShareInvestor WebPro > Screener > Market Screener (FA & TA) > select BURSA 
> add criteria 
A. Criteria 
• Fundamental Analysis Conditions tab >select (i) Revenue 
• Technical Analysis Conditions tab select (ii) Moving Average Below Close (iii) 

select ADX Trend  (iv) select Bullish ADX +DI/-DI (v) select Volume Spike (vi) 
select RSI Overbought 

• Prices & Other Conditions tab > select (vii) Is Shariah Compliant  

Price & Volume Distribution Charts (As at Yesterday)

Shariah compliant stocks with Technical Analysis showing the closing price Yesterday is higher than previous closing price and 5-days Moving 
Average Price with Volume Spike
Volume Distribution Chart is a statistical interpretation of the current sentiment on each stock in graphical format. The highest bar categorized 
as >150k is likely to be traded by institutions or super dealers, while the lowest bar categorized as <15k usually represents retail investors. “Buy 
Up” refers to more buyers snatching up the lots queued at selling price. “Sell Down” refers to sellers selling their shares to the buying queue

Definition

Chart Guide

SHARIAH HOT STOCKS

step-by-step

GUIDE

Technical Analysis
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SHARIAH GEMS

Disclaimer: The information on this page is provided as a service to readers. It does not constitute financial advice and/or any investment recommendations. Past performance is not indicative of future results. We assume no liability for damages resulting from or arising out of the 
use of such information. It would be best if you did your own research to make your personal investment decisions wisely or consult a licenced investment advisor.
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Shariah compliant stocks with Technical Analysis showing Bullish Momentum and Price Uptrend. The share price closed at the highest price yesterday. Both 
the highest and lowest price were higher than the previous day’s highest and lowest price.

Volume Distribution Chart is a statistical interpretation of the current sentiment on each stock in graphical format. The highest bar categorized as >150k is 
likely to be traded by institutions or super dealers, while the lowest bar categorized as <15k usually represents retail investors. “Buy Up” refers to more buyers 
snatching up the lots queued at selling price. “Sell Down” refers to sellers selling their shares to the buying queue.

Definition

SHARIAH MOMENTUM UP STOCKS

Chart Guide

step-by-step

GUIDE

> click Add Criteria  
B.  Conditions
• Revenue -  select (more than) type (1) for the past select (1) financial year(s)
• Stochastic Overbrought - FatSO type (1), type (1) above type (99) for type (1) days
• Bullish ADX+DI/-DI - ADX Type (1), type (1): +DI above -DI
• Average Volume - type (1) days average volume greater than type (1000) lots
• RSI Overbought – RSI type (1) above (99) for (1) days
• Last Done Price - select (more than) type (0.3)
• Is Shariah Compliant – select Yes

ShareInvestor WebPro > Screener > Market Screener (FA & TA) > select BURSA > 
add criteria  
A.  Criteria
• Fundamental Analysis Conditions tab: select (i)Revenue
• Technical Analysis Conditions tab: select (ii) Stochastic Overbrought (iii) select 

Bullish ADX +DI/-DI (iv) select Average Volume  (v) select RSI Overbought   
• Prices & Other Conditions tab: select (vi) Last Done Price (vii) select Is Shariah 

Compliant 

> click Save Template > Create New Template type (Shariah 
Momentum Up Stocks) > click Create
> click Save Template as > select Shariah Momentum Up Stocks > 
click Save
> click Screen Now (may take a few minutes)
Sort By: Select (Vol) Select (Desc)
Mouse over stock name > Charts > click Interactive Charts tab or 
Volume Distribution

Price & Volume Distribution Charts (As at Yesterday) Technical Analysis
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VOLUME DISTRIBUTION CHART

Disclaimer: The information on this page is provided as a service to readers. It does not constitute financial advice and/or any investment recommendations. Past performance is not indicative of future results. We assume no liability for damages resulting from or arising out of the 
use of such information. It would be best if you did your own research to make your personal investment decisions wisely or consult a licenced investment advisor.

Non-Shariah compliant stocks with Technical Analysis showing the closing price Yesterday is higher than previous closing price and 5-days Moving Average 
Price with Volume SpikeDefinition

Price & Volume Distribution Charts (Over 5 trading days As at Yesterday)HOT STOCKS

Volume Distribution Chart is a statistical interpretation of the current sentiment on each stock in graphical format. The highest bar categorized as >150k is 
likely to be traded by institutions or super dealers, while the lowest bar categorized as <15k usually represents retail investors. “Buy Up” refers to more buyers 
snatching up the lots queued at selling price. “Sell Down” refers to sellers selling their shares to the buying queue.

Chart Guide

step-by-step

GUIDE

> click Add Criteria 
B. Conditions
• Revenue - select (more than) type (1) for the past select (1) financial year(s)
• Moving Average Below Close - select (MA) type (5) below close price for type (1) days
• Volume Spike – Volume type (1) times greater than type (5) days average
• RSI Overbought - – RSI type (1) above (99) for (1) days
• Is Shariah Compliant – select No

> click Save Template > Create New Template type (Non-Shariah Hot 
Stocks) > click Create

> click Save Template as > select Non-Shariah Hot Stocks > click Save
> click Screen Now (may take a few minutes)
> Sort By: Select (Vol) Select (Desc)
> Mouse over stock name > Charts > click Interactive Charts tab or Volume 

Distribution 

ShareInvestor WebPro > Screener > Market Screener (FA & TA) > select 
BURSA > add criteria 
A. Criteria
• Fundamental Analysis Conditions tab >select (i) Revenue
• Technical Analysis Conditions tab select (ii) Moving Average Below Close (iii) 

select Volume Spike (iv) select RSI Overbought
• Price & Other Conditions tab > select (v) Is Shariah Compliant

Technical Analysis
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VOLUME DISTRIBUTION CHART

Disclaimer: The information on this page is provided as a service to readers. It does not constitute financial advice and/or any investment recommendations. Past performance is not indicative of future results. We assume no liability for damages resulting from or arising out of the 
use of such information. It would be best if you did your own research to make your personal investment decisions wisely or consult a licenced investment advisor.

> click Save Template > Create New Template type (Non-
Shariah Up-Trending Stocks) > click Create

Click Save Template As > select Non-Shariah Up Trending 
Stocks > click Save 
> click Screen Now (may take a few minutes)
Sort By: Select (Vol) Select (Desc)
Mouse over stock name > Charts > click Interactive Charts tab 
or Volume Distribution 

Stocks with Technical Analysis showing Bullish Momentum and Price Uptrend.Definition

UP TRENDING STOCKS

Volume Distribution Chart is a statistical interpretation of the current sentiment on each stock in graphical format. The highest bar categorized as >150k is 
likely to be traded by institutions or super dealers, while the lowest bar categorized as <15k usually represents retail investors. “Buy Up” refers to more buyers 
snatching up the lots queued at selling price. “Sell Down” refers to sellers selling their shares to the buying queue.

Chart Guide

step-by-step

GUIDE

B. Conditions
• Revenue -  select (more than) type (1) for the past select (1) financial year(s)
• Moving Average Below Close -  select (MA) type (20) below close price for type (1) days
• Average Volume - type (5) days average volume  type (1000) lots
• Last Done Price -  select (more than) type (0.3)
• Moving Average Below Close - select (MA) type (40) below close price for type (1) days
• Bullish ADX – ADX type (20) type (1): +DI above –DI
• ADX Trend – ADX type (20), type (1) above type (20) for type (1) days

ShareInvestor WebPro > Screener > Market Screener (FA & TA) > select BURSA > add criteria 
A. Criteria
• Fundamental Analysis Conditions tab >select (i) Revenue
• Technical Analysis Conditions tab (ii) select Moving Average Below Close (iii) select Average 

Volume (iv) select Bullish ADX +DI/-DI  (v) select ADX Trend
• Prices & Other Conditions tab: select (vi) Last Done Price 
> click Add Criteria
• Technical Analysis Conditions tab (vii) select Moving Average Below Close
> click Add Criteria

Technical AnalysisPrice & Volume Distribution Charts (Over 5 trading days As at Yesterday)
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> click Save Template > Create New Template type (Growth 
Companies) > click Create

> click Save Template as > select Growth Companies > click 
Save

> click Screen Now (may take a few minutes)
> Sort By: Select (Revenue Growth) Select (Desc)
> Mouse over stock name > Factsheet > looking for Total 

Shareholder Return

A growth company is any company whose business generates significant positive cash flows or earnings which increase at significantly faster rates than the 
overall economy. A growth company tends to have very profitable reinvestment opportunities for its own retained earnings.Definition

Price & Total Shareholder Return (As at Yesterday)GROWTH STOCKS

Total Shareholder Return (TSR) combines share price appreciation and dividends paid to show the total return to the shareholder expressed as a percentage.Chart Guide

step-by-step

GUIDE

B. Conditions (Criteria Filters)
• Free Cash Flow - select (more than) type (1) for the past select (1) financial year(s)
• Revenue Growth - select (more than) type (1) for the past select (1) financial year(s)
• Gross Profit (Earnings) Margin - select (more than) type (30) % for the past select (1) financial 

year(s)
• Quality of Earnings – select (more than) type (1) for the past select (1) financial year(s)
• Total Shareholder Return - select (more than) type (5) % for the past select (3) financial year(s)
• Total Shareholder Return - select (more than) type (5) % for the past select (5) financial year(s)

ShareInvestor WebPro > Screener > Market Screener (FA & TA) > select BURSA 
> add criteria 
A. Criteria
• Fundamental Analysis Conditions tab > select (i) Free Cash Flow, (ii) Revenue 

Growth, (iii) Gross Profit (Earnings) Margin, (iv) Quality of Earnings, (v) Total 
Shareholder Returns,

> click Add Criteria  
• Fundamental Analysis Conditions tab >select (vi) Total Shareholder Returns
> click Add Criteria  

Disclaimer: The information on this page is provided as a service to readers. It does not constitute financial advice and/or any investment recommendations. Past performance is not indicative of future results. We assume no liability for damages resulting from or arising out of the 
use of such information. It would be best if you did your own research to make your personal investment decisions wisely or consult a licenced investment advisor.

GROWTH STOCKS

TOPGLOV (7113.MY)

SUPERMX (7106.MY)

ATRIUM (5130.MY)

TIMECOM (5031.MY)

DPHARMA (7148.MY)

Fundamental Analysis
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DIVIDEND STOCKS

> click Save Template > Create New Template type 
(Dividend Companies) > click Create 

> click Save Template as > select Dividend Companies > 
click Save 

> click Screen Now (may take a few minutes) 
> Sort By: Select (Dividend Yield) Select (Desc) 
> Mouse over stock name > Factsheet > looking for Total 

Shareholder Return 

A dividend company is any company that pays out regular dividends. It is usually a well-established company with a track record of distributing 
earnings back to shareholders.

Definition

Price & Total Shareholder Return (As at Yesterday)DIVIDEND STOCKS

Total Shareholder Return (TSR) combines share price appreciation and dividends paid to show the total return to the shareholder expressed 
as a percentage.

Chart Guide

step-by-step

GUIDE

B. Conditions (Criteria Filters) 
• Dividend Yield - select (more than) type (5) % for the past select (1) financial year(s) 
• Dividend Payout (Historical) - select (more than) type (0.5) times for the past select (1) 

financial year(s) 
• Total Debt To Equity – select (less than) type (1) for the past select (1) financial year(s) 
• Total Shareholder Return – select (more than) type (5) % for the past select (3) financial 

year(s) 
• Total Shareholder Return – select (more than) type (5) % for the past select (5) financial 

year(s) 

ShareInvestor WebPro > Screener > Market Screener (FA & TA) > select 
BURSA > add criteria  
A. Criteria 
• Fundamental Analysis Conditions tab > select (i) Dividend Yield, (ii) Dividend 

Payout, (iii) Total Debt To Equity, (iv) Total Shareholder Returns 
> click Add Criteria
• Fundamental Analysis Conditions tab >select (v) Total Shareholder Returns 
> click Add Criteria  

Fundamental Analysis

FIMA
CORPORATION
BERHAD
(3107)

TALIWORKS
CORPORATION
BERHAD
(8524)

PANASONIC
MANUFACTURING
MALAYSIA
(3719)

JAYCORP
BERHAD
(7152)

UCHI
TECHNOLOGIES
BERHAD
(7100)

FIMACOR (3107.MY)

PANAMY (3719.MY)

TALIWRK (8524.MY)

JAYACORP (7152.MY)

UCHITEC (7100.MY)
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DUFU
Price updated at 04 Feb 2021 16:59

Last:  4.200 Change:  -0.050 Volume: 61,776
Change (%):   -1.18 Range: 4.060 - 4.340

TA Scanner Results based on historical data up to 04 Feb 2021

Condition Signal Explanation
Bollinger Band: High Above 
Upper Bollinger Band

Neutral 1. High above upper bollinger 
band(20,2).  
2. Average volume(5) is above 100,000.

Chaikin Volatility: Decreasing 
Chaikin Volatility

Neutral Chaikin Volatility(10,10) has been 
decreasing for 5 days

Donchian Channels: High 
Above Upper Donchian 
Channels

Long High crossed above the upper 
Donchian Channel(14,4)

Price: New 52 Week High Long 1. Stock reach a new 52 week high.  
2. Average volume(30) is above 50000.

Volume: 10 Days large value 
Buy Up trade

Long 1. 150K value Buy Up greater than Sell 
Down by 20% for 10 days.  
2. 50K-100K value Buy Up greater than 
Sell Down by 20% for 10 days.  
3. Average volume(10) is above 
1000000

Volume: 5 Days large value 
Buy Up trade

Long 1. 150K value Buy Up greater than Sell 
Down by 20% for 5 days.  
2. 50K-100K value Buy Up greater than 
Sell Down by 20% for 5 days.  
3. Average volume(10) is above 
1000000

Volume: Consecutive Days 
Of Increasing Average 
Volume

Long 1. Average Volume(20) has been 
increasing over the last 2 weeks.  
2. Average volume(20) is above 100000

SCOMNET
Price updated at 04 Feb 2021 16:59

Last: 2.110 Change:  +0.120 Volume: 39,862
Change (%):   +6.03 Range: 2.000 - 2.150

TA Scanner Results based on historical data up to 04 Feb 2021

Condition Signal Explanation
Bollinger Band: Bullish Long 
Term Volatility Breakout 
and Trending

Long 1. Close price above upper bollinger 
band(33,1).  
2. Volume above average volume(50).  
3. Average volume(50) is above 300,000.

Bollinger Band: Bullish 
Lower Bollinger Band 
Support

Long 1. Low 1 day ago below lower bollinger 
band(20,2).  
2. Close above close 1 day ago.  
3. Average volume(5) is above 100,000.

Bollinger Band: Bullish 
Short Term Volatility 
Breakout and Trending

Long 1. Close price above upper bollinger 
band(33,1).  
2. Volume above average volume(10).  
3. Average volume(10) is above 300,000.

Bollinger Band: High Above 
Upper Bollinger Band

Neutral 1. High above upper bollinger 
band(20,2).  
2. Average volume(5) is above 100,000.

DM: Bullish Directional 
Movement

Long -DI(14) crossed below +DI(14)

Donchian Channels: High 
Above Upper Donchian 
Channels

Long High crossed above the upper Donchian 
Channel(14,4)

MA: Bullish Price Crossover Long 1. Close price crossed above MA(40) 
within the last 1 day.  
2. Previous day close price is below the 
MA(10) for the last 5 days

MACD: Bullish MACD 
Crossover

Long 1. MACD(12,26) diff line crossed above 
the MACD(12,26) signal line.  
2. MACD Histogram(12,26) is above 0.

Parabolic SAR: Bearish 
Parabolic SAR Reversal

Neutral 1. Parabolic SAR 1 day ago above close 
price 1 day ago for the last 5 days.  
2. Parabolic SAR below close price

RSI: Short Term RSI 50 
Bullish Crossover

Long 1. RSI(20) crossed above 50 within the 
last 1 day and RSI(20) 1 day ago below 
50 for the last 5 days.  
2. Volume above average volume(125).  
3. Average volume(5) is above 100,000.

LONG COMPANIES

Long Companies

Definition
Top 10 stocks with Technical Analysis plus Pattern Matching by 60 pre-defined indicators 
by the system showing a higher probability of bullish sentiment on the share price.

PESTECH
Price updated at 04 Feb 2021 16:59

Last: 0.965 Change:  +0.015 Volume: 73,232
Change (%):   +1.58 Range: 0.920 - 0.975

TA Scanner Results based on historical data up to 04 Feb 2021

Condition Signal Explanation

Bollinger Band: Bullish 
Long Term Volatility 
Breakout and Trending

Long 1. Close price above upper bollinger 
band(33,1).  
2. Volume above average volume(50).  
3. Average volume(50) is above 300,000.

Bollinger Band: Bullish 
Short Term Volatility 
Breakout and Trending

Long 1. Close price above upper bollinger 
band(33,1).  
2. Volume above average volume(10).  
3. Average volume(10) is above 300,000.

DM: Bullish Directional 
Movement

Long -DI(14) crossed below +DI(14)

Donchian Channels: High 
Above Upper Donchian 
Channels

Long High crossed above the upper Donchian 
Channel(14,4)

Williams %R: Bearish 
Williams %R

Short 1. Williams %R(26) between 0 and -20.  
2. Average volume(5) is above 100,000.

MACPIE BERHAD (0140)

TECHBOND GROUP BERHAD 
(5289)

SENI JAYA CORPORATION 
BERHAD (9431)

TALIWORKS 
CORPORATION BHD (8524)

DUFU TECHNOLOGY 
CORPORATION BERHAD 
(7233)

SUPERCOMNET 
TECHNOLOGIES BERHAD 
(0001)

Disclaimer: The information on this page is provided as a service to readers. 
It does not constitute financial advice and/or any investment 
recommendations. Past performance is not indicative of future results. 
We assume no liability for damages resulting from or arising out of 
the use of such information. It would be best if you did your own 
research to make your personal investment decisions wisely or consult 
a licenced investment advisor.

ShareInvestor WebPro > Screener > Predefined TA Screens > select 
market BURSA > Most Long Signals > click Scan Results or mouse over each 
company > Charts > click Interactive Charts for Price & Volume Distribution

step-by-step

GUIDE

TECHBND
Price updated at 04 Feb 2021 16:54

Last: 1.500 Change:  +0.010 Volume: 32,381
Change (%):   +0.67 Range: 1.480 - 1.540

TA Scanner Results based on historical data up to 04 Feb 2021

Condition Signal Explanation

Bollinger Band: High 
Above Upper Bollinger 
Band

Neutral 1. High above upper bollinger band(20,2).  
2. Average volume(5) is above 100,000.

MA: Medium Term 
Bullish Moving Average 
Crossover

Long MA(25) crossed above MA(50) within the 
last 1 day.

Price: New 52 Week 
High

Long 1. Stock reach a new 52 week high.  
2. Average volume(30) is above 50000.

Volume: 10 Days large 
value Buy Up trade

Long 1. 150K value Buy Up greater than Sell Down 
by 20% for 10 days.  
2. 50K-100K value Buy Up greater than Sell 
Down by 20% for 10 days.  
3. Average volume(10) is above 1000000

Volume: 5 Days large 
value Buy Up trade

Long 1. 150K value Buy Up greater than Sell Down 
by 20% for 5 days.  
2. 50K-100K value Buy Up greater than Sell 
Down by 20% for 5 days.  
3. Average volume(10) is above 1000000

Williams %R: Bearish 
Williams %R

Short 1. Williams %R(26) between 0 and -20.  
2. Average volume(5) is above 100,000.

SJC
Price updated at 04 Feb 2021 16:59

Last:  1.370 Change:  +0.310 Volume: 1,884
Change (%):   +29.25 Range: 1.250 - 1.370

TA Scanner Results based on historical data up to 04 Feb 2021

Condition Signal Explanation
DM: Bullish Directional 
Movement

Long -DI(14) crossed below +DI(14)

Donchian Channels: High 
Above Upper Donchian 
Channels

Long High crossed above the upper Donchian 
Channel(14,4)

MA: Bullish Price Crossover Long 1. Close price crossed above MA(40) 
within the last 1 day.  
2. Previous day close price is below the 
MA(10) for the last 5 days

MA: Short Term Bullish 
Moving Average Crossover

Long MA(10) crossed above MA(15) within the 
last 1 day.

MACD: Bullish MACD 
Crossover

Long 1. MACD(12,26) diff line crossed above 
the MACD(12,26) signal line.  
2. MACD Histogram(12,26) is above 0.

Parabolic SAR: Bearish 
Parabolic SAR Reversal

Neutral 1. Parabolic SAR 1 day ago above close 
price 1 day ago for the last 5 days.  
2. Parabolic SAR below close price

TALIWRK
Price updated at 04 Feb 2021 16:56

Last: 0.830 Change:  -0.010 Volume: 4,602
Change (%):   -1.19 Range: 0.825 - 0.840

TA Scanner Results based on historical data up to 04 Feb 2021

Condition Signal Explanation
Bollinger Band: Bullish 
Short Term Volatility 
Breakout and Trending

Long 1. Close price above upper bollinger 
band(33,1).  
2. Volume above average volume(10).  
3. Average volume(10) is above 300,000.

Bollinger Band: High Above 
Upper Bollinger Band

Neutral 1. High above upper bollinger 
band(20,2).  
2. Average volume(5) is above 100,000.

Donchian Channels: High 
Above Upper Donchian 
Channels

Long High crossed above the upper Donchian 
Channel(14,4)

MACD: Bullish MACD 
Crossover

Long 1. MACD(12,26) diff line crossed above 
the MACD(12,26) signal line.  
2. MACD Histogram(12,26) is above 0.

Parabolic SAR: Bearish 
Parabolic SAR Reversal

Neutral 1. Parabolic SAR 1 day ago above close 
price 1 day ago for the last 5 days.  
2. Parabolic SAR below close price

RSI: Short Term RSI 50 
Bullish Crossover

Long 1. RSI(20) crossed above 50 within the 
last 1 day and RSI(20) 1 day ago below 
50 for the last 5 days.  
2. Volume above average volume(125).  
3. Average volume(5) is above 100,000.

SIME DARBY BERHAD 
(4197)

SIME
Price updated at 04 Feb 2021 16:55

Last: 2.260 Change:  -0.050 Volume:  47,212
Change (%):   -2.16 Range: 2.250 - 2.320

TA Scanner Results based on historical data up to 04 Feb 2021

Condition Signal Explanation
Bollinger Band: Bullish 
Lower Bollinger Band 
Support

Long 1. Low 1 day ago below lower bollinger 
band(20,2).  
2. Close above close 1 day ago.  
3. Average volume(5) is above 100,000.

MACD: Bullish MACD 
Crossover

Long 1. MACD(12,26) diff line crossed above 
the MACD(12,26) signal line.  
2. MACD Histogram(12,26) is above 0.

RSI: Short Term RSI 50 
Bullish Crossover

Long 1. RSI(20) crossed above 50 within the last 
1 day and RSI(20) 1 day ago below 50 for 
the last 5 days.  
2. Volume above average volume(125).  
3. Average volume(5) is above 100,000.

Volume: 10 Days large 
value Buy Up trade

Long 1. 150K value Buy Up greater than Sell 
Down by 20% for 10 days. 
2. 50K-100K value Buy Up greater than 
Sell Down by 20% for 10 days.  
3. Average volume(10) is above 1000000

Volume: 5 Days large value 
Buy Up trade

Long 1. 150K value Buy Up greater than Sell 
Down by 20% for 5 days.  
2. 50K-100K value Buy Up greater than 
Sell Down by 20% for 5 days.  
3. Average volume(10) is above 1000000

MACPIE
Price updated at 04 Feb 2021 16:55

Last: 0.510 Change:  -0.055 Volume: 277,991
Change (%):   -9.73 Range: 0.490 - 0.610

TA Scanner Results based on historical data up to 04 Feb 2021

Condition Signal Explanation
Bollinger Band: Bullish 
Long Term Volatility 
Breakout and Trending

Long 1. Close price above upper bollinger 
band(33,1).  
2. Volume above average volume(50).  
3. Average volume(50) is above 300,000.

Bollinger Band: Bullish 
Short Term Volatility 
Breakout and Trending

Long 1. Close price above upper bollinger 
band(33,1).  
2. Volume above average volume(10).  
3. Average volume(10) is above 300,000.

Bollinger Band: High Above 
Upper Bollinger Band

Neutral 1. High above upper bollinger 
band(20,2).  
2. Average volume(5) is above 100,000.

Candlestick: Bullish 
Engulfing

Long Bullish: Engulfing

Donchian Channels: High 
Above Upper Donchian 
Channels

Long High crossed above the upper Donchian 
Channel(14,4)

Parabolic SAR: Bearish 
Parabolic SAR Reversal

Neutral 1. Parabolic SAR 1 day ago above close 
price 1 day ago for the last 5 days.  
2. Parabolic SAR below close price

Price: New 52 Week High Long 1. Stock reach a new 52 week high.  
2. Average volume(30) is above 50000.

Volume: Volume Spike Long 1. Volume is more than 500% above 
average volume(10).  
2. Volume above 200000.  
3. Close price above 0.10

ICON OFFSHORE BERHAD 
(5255)

ICON
Price updated at 04 Feb 2021 16:59

Last: 0.115 Change:  - Volume: 258,145
Change (%):  - Range: 0.110 - 0.120

TA Scanner Results based on historical data up to 04 Feb 2021

Condition Signal Explanation

Bollinger Band: Bullish 
Long Term Volatility 
Breakout and Trending

Long 1. Close price above upper bollinger 
band(33,1).  
2. Volume above average volume(50).  
3. Average volume(50) is above 300,000.

Bollinger Band: Bullish 
Short Term Volatility 
Breakout and Trending

Long 1. Close price above upper bollinger 
band(33,1).  
2. Volume above average volume(10).  
3. Average volume(10) is above 300,000.

Candlestick: Bullish 
Engulfing

Long Bullish: Engulfing

MA: Short Term Bearish 
Moving Average Crossover

Short MA(10) crossed below MA(15) within the 
last 1 day.

MACD: Bullish MACD 
Crossover

Long 1. MACD(12,26) diff line crossed above the 
MACD(12,26) signal line.  
2. MACD Histogram(12,26) is above 0.

PESTECH INTERNATIONAL 
BERHAD (5219)

RESINTECH BERHAD (7232)

RESINTC
Price updated at 04 Feb 2021 16:53

Last: 0.390 Change:  -0.010 Volume:  15,422
Change (%):   -2.50 Range: 0.385 - 0.415

TA Scanner Results based on historical data up to 04 Feb 2021

Condition Signal Explanation

Bollinger Band: Bullish 
Long Term Volatility 
Breakout and Trending

Long 1. Close price above upper bollinger 
band(33,1).  
2. Volume above average volume(50).  
3. Average volume(50) is above 300,000.

Bollinger Band: Bullish 
Short Term Volatility 
Breakout and Trending

Long 1. Close price above upper bollinger 
band(33,1).  
2. Volume above average volume(10).  
3. Average volume(10) is above 300,000.

Candlestick: Bullish 
Engulfing

Long Bullish: Engulfing

Volume: Consecutive Days 
Of Increasing Average 
Volume

Long 1. Average Volume(20) has been 
increasing over the last 2 weeks.  
2. Average volume(20) is above 100000

FRIDAY FEBRUARY 05, 2021 |12



Brand Value of World’s Largest Banks 
Contract for Second Year Running but 
Reputation Redemption Could Signal 
Road to Recovery in Pandemic 
Aftermath.

 +  World’s most valuable banking brands suffer severe decline in brand value 
 following devastating effects of COVID-19 pandemic, two-thirds record brand 
 value loss

 +  Chinese banks make up one-third of total brand value in ranking, with ICBC 
 retaining title of world’s most valuable banking brand - brand value US$72.8 
 billion

 +  Five US banks claim spots in top 10, with Bank of America highest ranked in 
 5th, JP Morgan is the only bank in top 10 to record brand value growth, up 3%

 +  Vietnam’s banking sector sees greatest year-on-year brand value growth at 
 23% and being the only country in ASEAN to see all Vietamese banks seeing 
 positive jump in position

 +  Union Bank of India is fastest growing in ranking, up by a staggering 163% to 
 US$1.2 billion, following Andhra Bank and Corporation Bank amalgamation

 +  23 new entrants in ranking this year, with Truist entering in 36th position

 +  Sber overtakes BCA to become world’s strongest banking brand, with a Brand 
 Strength Index (BSI) score of 92.0 out of 100 and an elite AAA+ rating

 +  All 3 Singapore banks continue to dominate the ASEAN top 3 spots

 +  TMB Bank sees the highest jump in brand value of 59% while Bank BTN sees 
 the highest drop in brand value of -32%

 +  5 out of 10 of the Strongest Brands have ASEAN banks presence namely BCA, 
 DBS, Mandiri, Maybank and Public Bank
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Brand Finance Banking 500 2021
As governments scramble to stimulate economic growth in the face of the ongoing global health crisis, and profits 
and interest rates take a hit, nearly two-thirds of the world’s 500 most valuable banking brands have recorded 
brand value losses.

The industry has seen a dramatic downturn in the past two years when compared with previous year-on-year 
performance. The total brand value in the Brand Finance Banking 500 ranking increased by 10% in 2018 (from 
US$1.07 trillion to US$1.18 trillion) and again by 15% in 2019 (US$1.36 trillion), but decreased by 2% and 4% in 
2020 (US$1.33 trillion) and 2021 (US$1.27 trillion) respectively.

The economic impact of the COVID-19 pandemic is difficult to ignore, with global GDP forecasted to shrink by over 
4%, which would signal the largest global recession since the Second World War.

Analyses conducted by Brand Finance on the world’s most valuable brands over three recessionary periods 
indicate that, on average, of the 100 brands that lost the most brand value during each recession, 74 of them were 
banks. On the other hand, of the 100 most successful brands during recessions, 30 were banks.

Apart from calculating brand value, Brand Finance also determines the relative strength of brands through a 
balanced scorecard of metrics evaluating marketing investments, stakeholder equity and business performance. 
Alongside revenue forecasts, brand strength is a crucial driver of brand value. Banks with a Brand Strength Index 
(BSI) score below 60 out of 100 experienced an average decline in brand value of 20%, whereas of the banks with 
a BSI score above 70, the average fall in brand value was only 8% - proving just how important it is for banks to 
have stronger brands than their competitors during an economic downturn.

Banking institutions were the main 
culprits in the last financial crash; this 
time around they are a large part of 
helping people overcome the 
repercussions of COVID-19. Brand 
Finance research shows that banks 
responses to the global pandemic have 
led to a year-on-year increase in overall 
reputation scores among customers, 
which no doubt could result in an 
uptick in brand values in the coming 
year.
David Haigh
CEO, Brand Finance

Chinese banks maintain dominance

Chinese banks maintained dominance of the Brand Finance Banking 500 2021 ranking, acccounting for one-third of total brand value and seven 
of the ten top climbers by absolute brand value. Chinese banks have been largely impervious to the issues plaguing their counterparts elsewhere 
in the world - as two-thirds of brands in the ranking have experienced losses, Chinese banks recorded a healthy 3% average brand value growth. 
This is largely attributable to the banking sector’s role in China’s timely and effectively response to COVID-19, which included regulatory policy 
adjustments, and inter-banking, as well as increased investment into digitalisation.

Despite a 10% drop in brand value to US$72.8 billion, ICBC remains the world’s most valuable banking brand. As the biggest bank in China, 
ICBC continues to fare well with consumers, regardless of the bank’s depreciating brand value due to the pandemic’s negative impact on its 
investment portfolio return. Nonetheless, the brand maintains a healthy lead ahead of China Construction Bank (down 5% to US$59.6 billion) and 
Agricultural Bank of China (down 3% to US$53.1 billion), which comes in at 2nd and 3rd place in the ranking, respectively.

China Guangfa Bank is also a remarkable addition to the country’s portfolio, entering the Brand Finance Banking 500 2021 ranking for the first time 
at an impressive 84th position and valued at US$3.3 billion. The Hong Kong Monetary Authority recently granted China Guangfa Bank a banking 
licence, widening its footprint outside of mainland China.

US banks five spots in top ten

US banks account for almost a quarter of the total brand value in the ranking - the nation’s 74 banks reaching a cumulative brand value of US$274.8 
billion. Five US brands feature in the top 10: Bank of America (down 7% to US$32.8 billion), Citi (down 3% to US$32.2 billion), Wells Fargo (down 
22% to US$31.8 billion), Chase (down 8% to US$23.6 billion). Bank of America remains the most valuable banking brand in the US, placing fifth 
overall, and JP Morgan is the only brand in the top 10 to record a positive value change.

Currently holding the lowest reputation score among all banks in the US, Wells Fargo experienced the largest decline in brand value - dropping 
two places to seventh overall, and third in the US - the result of failing to rebuild favour among customers in the wake of several past scandals.

Citi, the third largest US bank by assets, has emerged as the strongest retail bank in the US with a BSI score of 80.7 out of 100 and AAA- brand 
rating (up from AA+ in 2020). Citi has also climbed one place in the ranking to 6th position, following a rapid rebound in its profits in the third quarter 
of last year.

Samir Dixit
Managing Director
Brand Finance Asia Pacific
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Brand Finance Banking 500 2021
Spotlight on Vietnam

Vietnam’s banking sector has seen the greatest year-on-year brand value growth compared to any 
other nation in the ranking, standing at 23%. Vietnam’s ability to effectively control and constrain 
COVID-19 has allowed it to buck the sector-wide trend of declining brand value. Internal reforms 
have strengthened accountability of the Vietnamese financial sector, which has had the knock-on 
effect of boosting not just revenues, but brand reputation and trust. Vietnam’s banking sector has 
also recorded a 753% 5-year cumulative brand value growth, the second fastest national growth in 
the ranking.

Union Bank of India cashes in, up 163%

The Union Bank of India saw the fastest year-on-year growth of any bank globally, growing by 
163% to US$1.2 billion and simultaneously soaring 128 places to claim 169th spot.

The amalgamation between Andhra Bank and Corporation Bank is primarily responsible for this 
growth - borne as part of a nationwide effort to consolidate India’s banking space. This success 
is also mirrored at the national level. Apart from China, India was the only nation in the top 10    
countries by total brand value to see growth, with its cumulative brand value up 3% this year.

Ones to watch

While some of the world’s largest banks have floundered during the pandemic, 23 insurgent   
newcomers have joined the ranking, hailing from Europe, Asia, the US, and South America.

The highest new entrant is Truist at 36th position, with a brand value of US$8.0 billion. Formed in 
2019 – a result of a merger between BB&T and SunTrust, which sat in 68th and 86th in the 2019 
iteration of the Brand Finance Banking 500 ranking, respectively, with a combined brand value 
of US$7.2 billion. This merger is testament to the power of rebranding and a revised strategy, 
demonstrating that brands can be reinvigorated
even in the face of a global crisis.

Chinese banks have scored 
extremely well in Brand 
Finance’s Global Brand Equity 
Monitor research this year, 
ranking highly for attributes 
such as recommendation. This 
is undoubtedly an effect of 
China’’s management of the 
COVID-19 pandemic, which has 
allowed its economy to 
continue functioning relatively 
unscathed, allowing space for 
banks to grow further.

Samir Dixit
Managing Director, Brand Finance Asia Pacific

Top 10 Most Valuable Brands
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-9.9%
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$28,849m
$31,250m

-7.7%

9
2021:
2020:

$23,565m
$22,826m

+3.2%

10
2021:
2020:

$21,044m
$22,884m

-8.0%

10

20

30 

40

62

72

51

80 

102 

91

Brand Value Change 2020-2021 (%)

Brand Value by Country

Country

Brand  
Value  
(USD bn)

% of 
 total 
ASEAN

Number of 
Brands

● Malaysia 9.5 15% 7

● Vietnam 5.6 20% 9

● Indonesia 11.0 24% 11

● Singapore 16.4 7% 3

● Philipines 5.7 20% 9

● Thailand 9.1 15% 7

Total 57.3 100.0% 46

-18%

-18%

-18%

-18%

-19%

-19%

-21%

-21%

-24%

-32%

10%

11%

16%

19%

19%

24%

26%

31%

56%

59%
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Sber overtakes BCA as sector’s strongest

Sber has been increasing in brand strength year-on-year to become the strongest brand in the 
Brand Finance Banking 500 2021 ranking and the world’s third strongest brand across all sectors 
in the Brand Finance Global 500, with a Brand Strength Index (BSI) score of 92.0 out of 100 and a 
coveted AAA+ brand strength rating.

As the largest bank in Russia, Sber has benefitted from its stable brand and high levels of customer
loyalty. These have only been boosted by the recent rebranding to consolidate its ecosystem of 
services – encompassing banking, health, and logistics, among others – around the Sber brand. 
Sber is poised for further success, as the company’s pledge to spend more on its brand in the 
coming year is likely to further boost its BSI score.

In Brand Finance’s original market research, Sber consistently outperforms its peers in overall 
reputation and familiarity – it is widely known, always top-of-mind, and well-regarded. As a result, 
recommendation is high. Its ubiquitous presence and – in consumers’ eyes – by far the best digital 
offering ensure high mental and physical availability, which are strong foundations for brand strength.

The Union Bank of India saw the fastest year-on-year growth of any bank globally, growing by 
163% to US$1.2 billion and simultaneously soaring 128 places to claim 169th spot.

Despite this success, Sber is not divorced from the wider issues stemming from the COVID-19 
pandemic. Sber’s 13% brand value drop in local currency terms has been exacerbated by the   
increased risk in the Russian economy, following the mid-year collapse in oil prices and the 
subsequent weakening of the Russian ruble, resulting in an overall 29% drop in USD terms to 
US$9.4 billion.

As the second strongest brand in the ranking, Indonesia’s BCA has maintained its BSI score 
of 91.6 out of 100 and is the only brand aside from Sber to have been awarded an elite brand 
strength rating of AAA+. The brand remains one of the biggest banks in the ASEAN region and 
has the largest market capitalisation value on the Indonesian Stock Exchange.

South Africa provides the third strongest banking brand this year, Capitec Bank, which has       
maintained its BSI score of 89.2 out of 100 and corresponding AAA rating. Surpassing the 15 
million client mark in December 2020, Capitec has more customers than any other South African 
bank, benefiting from its excellent customer service and personalised banking experience. Fel-
low South African brand, First National Bank, in 4th place for brand strength globally, is also the 
most valuable bank in all of Africa with a brand value of US$1.3 billion.

Top 10 Strongest Brands

1
2021:
2020:

92.0  AAA+
91.6  AAA+

  +0.4

2
2021:
2020:

91.6  AAA+ 
91.6  AAA+ 

    0.0

3
2021:
2020:

89.2  AAA 
89.2  AAA

    0.0

4
2021:
2020:

87.5  AAA
87.6  AAA

   -0.1

5
2021:
2020:

87.3  AAA
82.3  AAA-

  +5.0                   

6
2021:
2020:

87.1  AAA
85.6  AAA

++1.5 

7
2021:
2020:

86.9  AAA
85.1  AAA

  +1.7 

8
2021:
2020:

86.8  AAA
86.0  AAA

  +0.8 

9
2021:
2020:

86.3  AAA
84.2  AAA-

  +2.1

10
2021:
2020:

86.3  AAA
84.4  AAA-

  +1.9

22

11

30 

40

282

60

92 

51 

182 

162

Sber’s successful rebranding as a cross-sector tech brand can be an 
example to other market leaders worldwide. While some rest on their 
laurels and are often surprised by disruptive challengers, Sber is 
focused on the future, innovating and modernising with their 
customers’ best interests in mind.
David Haigh
CEO, Brand Financ

Few sectors have been as 
detrimentally affected by the 
COVID-19 pandemic as the 
banking industry, reflected in 
the overall brand value decline 
this year. Within this context, 
Sber, BCA and Capitec Bank 
have fared extremely well, 
retaining their elite brand 
strength ratings through 
positive reputations and 
consumer perceptions of their 
brands.

Samir Dixit
Managing Director, Brand Finance Asia Pacific
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ASEAN 
2021 
Rank 

Global 
2021 
Rank

Global 
2020 
Rank Brand Country

2021  
Brand  
Value           
(USD mn)

Brand  
Value  
Change

2020  
Brand 
Value             
(USD mn)

2021 
Brand 
Rating

2020  
Brand  
Rating

1 37 36 1 DBS Singapore 7,811 -8%  8,473 AAA AAA
2 62 58 1 OCBC Bank Singapore 4,561 -6%  4,841 AAA- AAA-
3 67 61 1 UOB Singapore 3,998 -15%  4,719 AAA- AAA-
4 76 72 1 Maybank Malaysia 3,661 -8%  3,979 AAA AAA
5 89 81 1 BRI Indonesia 3,098 -12%  3,531 AAA AAA
6 107 87 1 BCA Indonesia 2,493 -15%  2,917 AAA+ AAA+
7 112 95 1 Bank Mandiri Indonesia 2,415 -11%  2,708 AAA AAA
8 124 115 1 Siam Commercial Bank Thailand 1,990 -12%  2,267 AAA- AAA-
9 134 128 1 Public Bank Malaysia 1,753 -5%  1,844 AAA AAA-
10 136 131 1 CIMB Malaysia 1,734 -4%  1,813 AA+ AA+
11 139 122 1 Kasikornbank Thailand 1,695 -18%  2,075 AAA- AAA
12 142 148 2 BDO Philippines 1,642 +2%  1,614 AA+ AA+
13 149 129 1 Krung Thai Bank Thailand 1,449 -21%  1,825 AA+ AA+
14 150 136 1 Bangkok Bank Thailand 1,411 -19%  1,747 AA+ AA+
15 151 141 1 Krungsri Thailand 1,389 -18%  1,700 AA AA
16 160 150 1 BNI Indonesia 1,325 -16%  1,580 AAA AAA
17 167 159 1 Bank of the Philippine Islands Philippines 1,222 -15%  1,442 AAA- AAA-
18 172 158 1 Metrobank Philippines 1,165 -19%  1,448 AA+ AA+
19 173 190 2 Agribank Vietnam 1,152 +16%  992 AA AA-
20 180 207 2 Vietcombank Vietnam 1,048 +24%  846 AAA- AAA-
21 209 209 0 RHB Bank Malaysia 824 -1%  830 AA AA
22 216 277 2 VietinBank Vietnam 793 +56%  509 AAA- AA-
23 230 253 2 Hong Leong Financial Malaysia 679 +19%  572 AA+ AA
24 243 280 2 VP Bank Vietnam 634 +26%  502 AA+ AA
25 246 276 2 BIDV Vietnam 612 +19%  516 AA AA+
26 248 238 1 Thanachart Bank Thailand 609 -3%  625 AA- AA-

27 254 344 2 TMB Bank Thailand 576 +59%  363 AA AA

28 270 327 2 Techcombank Vietnam 524 +31%  401 AA+ AA
29 307 333 2 Union Bank of the Philippines Philippines 424 +10%  387 AAA- AA+
30 309 306 1 AmBank Malaysia 420 -6%  446 AA AA-
31 317 328 2 Bank Islam Malaysia 402 +1%  400 AAA- AA+
32 350 307 1 Bank Danamon Indonesia 352 -21%  446 AA- AA
33 355 347 1 Security Bank Philippines 343 -4%  357 AA AA+
34 374 386 2 MBBank Vietnam 301 +1%  297 A+ A
35 392 422 2 Sacombank Vietnam 272 +11%  245 AA AA
36 397 420 2 ACB Vietnam 267 +8%  246 AA AA
37 399 370 1 Philippine National Bank Philippines 264 -18%  321 AA AA
38 405 376 1 CIMB Niaga Indonesia 259 -18%  314 AA AA+
39 419 407 1 China Bank Corp Philippines 236 -10%  263 A+ A
40 432 433 2 RCBC Philippines 228 -3%  234 A A
41 433 448 2 Adira Finance Indonesia 228 +6%  216 A+ A+
42 441 428 1 EastWest Bank Philippines 221 -8%  240 AA- AA-
43 447 468 2 BTPN Indonesia 215 +5%  204 AA AA-
44 456 380 1 Bank BTN Indonesia 207 -32%  305 AA- AA
45 461 406 1 Panin Bank Indonesia 201 -24%  264 A+ AA-
46 477 461 1 Bank OCBC NISP Indonesia 188 -9%  207 AA- AA-

ASEAN Banking Brands

* Please visit www.brandirectory.com for the full list of Banking 500 Report ranking 2021 or contact                                                  
bfs@brandfinance.com for more enquiries.

© Brand Finance

Brand Finance Banking 500 2021
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Definition of Brand

Brand is defined as a marketing-related intangible asset including, but not limited to, names, terms, signs, symbols, logos, and designs, intended 
to identify goods, services, or entities, creating distinctive images and associations in the minds of stakeholders, thereby generating economic 
benefits.

Brand Value

Brand value refers to the present value of earnings specifically related to brand reputation. Organisations own and control these earnings by owning 
trademark rights.

All brand valuation methodologies are essentially trying to identify this, although the approach and assumptions differ. As a result published 
brand values can be different.

These differences are similar to the way equity analysts provide business valuations that are different to one another. The only way you find out the “real” 
value is by looking at what people really pay.

As a result, Brand Finance always incorporates a review of what users of brands actually pay for the use of brands in the form of brand royalty 
agreements, which are found in more or less every sector in the world.

This is sometimes known as the “Royalty Relief” methodology and is by far the most widely used approach for brand valuations since it is grounded in 
reality.

It is the basis for a public rankings but we always augment it with a real understanding of people’s perceptions and their effects on demand – 
from our database of market research on over 3000 brands in over 30 markets.
Disclaimer
Brand Finance has produced this study with an independent and unbiased analysis. The values derived and opinions produced in this study are based only on publicly available information and certain assumptions that Brand Finance used where such data was deficient or unclear. Brand 
Finance accepts no responsibility and will not be liable in the event that the publicly available information relied upon is subsequently found to be inaccurate. The opinions and financial analysis expressed in the report are not to be construed as providing investment or business advice. 
Brand Finance does not intend the report to be relied upon for any reason and excludes all liability to any body, government or organisation.

 We review what brands already pay in royalty agreements. This is 
augmented by an analysis of how brands impact profitability in the 
sector versus generic brands. 

This results in a range of possible royalties that could be charged in 
the sector for brands (for example a range of 0% to 2% of revenue)

The BSI score is applied to the royalty range to arrive at a        
royalty rate. For example, if the royalty range in a sector is 0-5% 
and a brand has a BSI score of 80 out of 100, then an appropriate      
royalty rate for the use of this brand in the given sector will be 4%.

We adjust the rate higher or lower for brands by analysing Brand 
Strength. We analyse brand strength by looking at three core pil-
lars: “Inputs” which are activities supporting the future strength of 

the brand; “Equity” which are real current perceptions sourced from 
our market research and other data partners; “Output” which are 

brand-related performance measures such as market share.

Each brand is assigned a Brand Strength Index (BSI) score out of 
100, which feeds into the brand value    calculation. Based on the 

score, each brand is assigned a corresponding Brand Rating up 
to AAA+ in a format similar to a credit rating.

We determine brand-specific revenues as a proportion of        
parent company revenues attributable to the brand in question 

and forecast those revenues by analysing historic revenues,    
equity analyst forecasts, and economic growth rates.

We then apply the royalty rate to the forecast revenues to derive 
brand revenues and apply the relevant valuation assumptions 

to   arrive at a discounted, post-tax present value which equals the 
brand value.

Brand Impact

Brand Impact × Brand Strength

Brand Strength

Forecast Brand Value Calculation

Make branding decisions using hard data

Brand Research
What gets measured

Brand evaluations are essential for understanding 
the strength of your brand against your competitors. 
Brand Strength is a key indicator of future brand 
value growth whether identifying the drivers of value 
or avoiding the areas of weakness, measuring your 
brand is the only way to manage it effectively.

Brand Valuation
Make your brand’s business case 

Brand valuations are used for a variety of purpos-
es, including tax, finance, and marketing. Being the 
interpreter between the language of marketers and 
finance teams they provide structure for both to work 
together to maximise returns.

Brand Strategy
Make branding decisions with your eyes wide 
open

Once you understand the value of your brand, you 
can use it as tool to understand the business impacts 
of strategic branding decisions in terms of real finan-
cial returns.
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COVID-19 Global Impact Analysis

Up to US$1 trillion estimated brand value loss from COVID-19 globally

The brand value of the world’s biggest companies is set to lose an estimated US$1tn as a result of the 
Coronavirus outbreak, with the aviation sector being the most affected. The 2003 SARS outbreak, which 
infected about 8,000 people and killed 774, cost the global economy an estimated US$50 billion. As of 10th 
September 2020, there have been 28,050,208 cases and 908,434 deaths of COVID-19 confirmed worldwide. 
Global spread has been rapid, with 146 countries now having reported at least one case.

Brand Finance has accessed the impact of COVID-19 on brands based on the effect of the outbreak on 
enterprise value, compared to what it was on 1st January 2020. The likely impact on brand value was estimated 
separately for each sector. The industries have been classified into three categories - limited impact (minimal 
brand value loss or potential brand value growth), moderate impact (up to 10% brand value loss), and heavy 
impact (up to 20% brand value loss) - based on the level of brand value loss observed for each sector in the 
first quarter of 2020.

The COVID-19 pandemic is now a major global health threat and its impact 
on global markets is very real. Worldwide, brands across every sector need 
to brace themselves for the Coronavirus to massively affect their business 
activities, supply chain and revenues in a way that eclipses the 2003 SARS 
outbreak. The effects will be felt well into 2021. However it is not all doom 
and gloom. Some brands will fare better under the COVID-19: Amazon, 
Netflix, WhatsApp, Skype, BBC and BUPA are all booming.

David Haigh,
CEO, Brand Finance

Work from home revolution

Brands offering in-home or remote working solutions have observed an immediate uptick in demand, as multiple 
Zoom online video conferencing platform promoted huge demand for workable solutions. Food delivery apps 
Deliveroo and UberEats, now offering contact-free delivery options whereby a food delivery is conveniently 
left on your doorsteps so as not to encourage contact between customer and delivery driver, have also seen a 
huge surge in demand for their services.

Media and film industry feel effects

Film production and promotion schedules have been affected by the outbreak, with Disney pushing back the 
release of its remake of Mulan as well as The New Mutants, part of the X-Men franchise. The effects of social 
distancing have meant more viewers watching TV, however Netflix has had to suspend production on all 
scripted series and films in the US and Canada. As massive televised sports events and festivals such as 
Glastonbury being cancelled, TV executives will be feeling the strain of providing fresh and watchable content.

Companies likely to lose up to 
$1tn in Brand Value as Direct 
Impact of COVID-19 Outbreak, 
Effects to be Felt Well into Next 
Year.
+ Worst hit industries: aviation, oil & gas, tourism & 
leisure, restaurants, retail

+ Brand Finance has measured levels of business impact 
categorised by: limited impact, moderate and worst hit

+ International aviation, airlines and airports to be worst 
affected by Coronavirus outbreak, with measures of 
social distancing, closure of borders, advice against travel

+ Home delivery apps, online video conferencing 
platforms, digital media see surge in demand from remote 
working revolution

Brand Value at Risk

Household Products

Utilities

Telecoms

Food

Pharma

Cosmetics & Personal Care

Real Estate

Soft Drinks

Tech

Healthcare

Exchanges

Auto

Car Rental Services

Logistics

Tobacco

Mining, Iron & Steel

Commercial Services

Spirits

Media

Engineering & Construction

Auto Components

Airlines

Chemicals

Restaurants

Beers

Tires

Insurance

IT Services

Banking

Leisure & Tourism

Aerospace & Defence

Apparel

Hotels

Oil & Gas

Airports

Retail

High Impact
-20%

Moderate Impact
-10%

Limited Impact
-0%
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About Brand Finance

Brand Finance is the world's leading independent brand valuation consultancy.

We bridge the gap between marketing and finance
Brand Finance was set up in 1996 with the aim of 'bridging the gap between marketing and finance'. 
For more than 20 years, we have helped companies and organisations of all types to connect their 
brands to the bottom line.

We quantify the financial value of brands
We put 5,000 of the world’s biggest brands to the test every year. Ranking brands across all 
sectors and countries, we publish nearly 100 reports annually.

We offer a unique combination of expertise
Our teams have experience across a wide range of disciplines from marketing and market 
research, to brand strategy and visual identity, to tax and accounting.

We pride ourselves on technical credibility
Brand Finance is a chartered accountancy firm regulated by the Institute of Chartered 
Accountants in England and Wales, and the first brand valuation consultancy to join the 
International Valuation Standards Council.

Our experts helped craft the internationally recognised standards on Brand Valuation – ISO 
10668 and Brand Evaluation – ISO 20671. Our methodology has been certified by global 
independent auditors – Austrian Standards – as compliant with both, and received the official 
approval of the Marketing Accountability Standards Board.

Brand & Business Value
1. Valuation: What are my intangible 
assets worth?
Valuations may be conducted for technical  
purposes and to set a baseline against  
which potential strategic brand  
scenarios can be evaluated.

+ Branded Business Valuation
+ Trademark Valuation
+ Intangible Asset Valuation
+ Brand Contribution

2. Analytics: How can I improve 
marketing effectiveness?

Analytical services help to uncover drivers  
of demand and insights. Identifying the  

factors which drive consumer behaviour  
allows an understanding of how brands  

create bottom-line impact.

Market Research Analytics +
Return on Marketing Investment + 

Brand Audits +
Brand Scorecard Tracking +

4. Transactions:  
Is it a good deal?  
Can I leverage my  
intangible assets?
Transaction services help buyers,  
sellers, and owners of branded businesses  
get a better deal by leveraging the value of  
their intangibles.

+ M&A Due Diligence 
+ Franchising & Licensing
+ Tax & Transfer Pricing
+ Expert Witness

3. Strategy: How can  
I increase the value of  

 my branded business?
Strategic marketing services enable  

brands to be leveraged to grow  
businesses. Scenario modelling will  

identify the best opportunities, ensuring  
resources are allocated to those activities which  

have the most impact on brand and business value.

Brand Governance + 
Brand Architecture & Portfolio Management + 

Brand Transition + 
Brand Positioning & Extension + 

 2. ANALYTIC
S

 3. STRATEGY 4. TRANSAC
TI

O
N

S
1.

 V
AL

UATION

Brand & 
Business  

Value 

For business enquiries, please contact:
Samir Dixit
Managing Director, Asia Pacific
+65 9069 8651
s.dixit@brandfinance.com
For media enquiries, please contact:
Bernard Lee
Senior Manager, Asia Pacific 
+65 8803 0893
b.lee@brandfinance.com

For all other enquiries, please contact:
bfs@brandfinance.com
+65 6727 8388
For more information, please visit our website:
www.brandfinance.com

Get in Touch.

 linkedin.com/company/brand-finance

 twitter.com/brandfinance

 facebook.com/brandfinance

 instagram.com/brand.finance

Auto  

Tech  

Apparel  

Restaurants  

Airlines 

Retail  

Insurance  

Utilities  

Banking  

Telecoms

Brand Finance conducted original market 
research in 10 sectors across 30 markets with a 
sample size of over 50,000 adults, representative 
of each country’s internet population aged 18+.
 
Surveys were conducted online during autumn 
2020.

Market Research Methodology
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INVESTOR RELATIONS

Boustead Holdings Berhad

The Board of Boustead Holdings Berhad (BSTEAD) has received 
a notification from Lembaga Tabung Angkatan Tentera informing 
that the Privatization Proposal will not be pursued at this juncture. 
This decision was reached after taking into account the various 
risk factors in implementing the Proposal, particularly the current 
challenging economic environment arising from the Covid-19 
pandemic and the reimplementation of Movement Control Order.

Disclaimer: The information in the Investor Relations page is extracted from individual companies’ announcements in www.bursamalaysia.com. The information on this page is provided as a service to readers. We assume no liability for damages resulting from or arising out of the 
use of such information. Whilst every effort is made to ensure accuracy, the information presented has been simplified for your reading pleasure. Readers are advised to read the original and complete filings on the Bursa Malaysia website at https://www.bursamalaysia.
com/market_information/announcements/company_announcement

AirAsia Group 
Berhad

Refer to the announcements dated 21 January 2021 
and 27 January 2021 in relation to the Proposed Private 
Placement. On behalf of the Board, RHB Investment 
Bank is pleased to announce that Bursa Securities had 
vide its letter dated 3 February 2021 approved the listing 
of and quotation for up to 668,394,816 new AirAsia 
Group Berhad (AIRASIA) Shares to be issued pursuant 
to the Proposed Private Placement on the Main Market 
of Bursa Securities subject to the following conditions:
(i) AIRASIA and RHB Investment Bank must fully comply 

with the relevant provisions under the Listing 
Requirements pertaining to the implementation of 
the Proposed Private Placement;

(ii) AIRASIA and RHB Investment Bank are required to 
inform Bursa Securities upon the completion of the 
Proposed Private Placement;

(iii) RHB Investment Bank is required to furnish Bursa Securities with a written 
confirmation of its compliance with the terms and conditions of Bursa 
Securities’ approval once the Proposed Private Placement is completed; and

(iv) RHB Investment Bank is required to furnish Bursa Securities with details of 
the places in accordance with Paragraph 6.15 of the Listing Requirements as 
soon as practicable after each tranche of placement and before the listing 
of the new AIRASIA Shares to be issued pursuant to the Proposed Private 
Placement.

Focus Point Berhad

On behalf of the Focus Point Berhad (FOCUSP), Mercury Securities 
wishes to announce that 109,999,743 Bonus Shares have been 
issued pursuant to the Bonus Issue and will be listed and quoted 
on the ACE Market of Bursa Securities with effect from 9.00 a.m. 
on 5 February 2021. Following the above, Focus Point will have an 
enlarged total number of 329,999,477 issued ordinary shares.

Icon Offshore Berhad

The Board of Directors of Icon Offshore Berhad (ICON) is pleased to 
announce that its new subsidiary company, POSB has received an award 
for the provision of one (1) jack-up drilling rig namely Perisai Pacific 
101 (“PP101 Rig”), from PETROFAC. POSB is a new subsidiary which was 
recently acquired by ICON, via the completion of 51% shares acquisition 
from Perisai Petroleum Teknologi Berhad. These acquisitions by ICON 
also include the acquisition of PP101 Rig and purchase and assignment 
of intellectual property to operate the said rig. POSB has recently 
received a letter of award (“Award”) from PETROFAC for their drilling 
program. The expected commencement is in April 2021 for a primary 
period of 180 days with firm eight (8) wells, and with an optional three 
(3) wells extension. The Award value is approximately USD13.3 million 
and is expected to contribute positively to the earnings, order book 
and net assets of ICON for the financial year ending 31 December 
2021. With this Award, the order book will increase to RM768.8 million. 
Notwithstanding this, the Award is not expected to have any material 
effect on the share capital and shareholding structure of ICON.

Kejuruteraan Asastera Berhad

On behalf of the Board of Kejuruteraan Asastera Berhad (KAB), Mercury 
Securities wishes to announce that the Board has on 2 February 
2021 fixed the issue price for the placement of 8,333,100 Placement 
Shares, being the third tranche of the Private Placement, at RM0.90 
per Placement Share. The Issue Price represents a discount of 9.40% to 
the 5-day VWAP of the Shares up to and including 29 January 2021 of 
RM0.9934, being the last market day immediately preceding the Price-
fixing Date.
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MI Technovation Berhad

The Board of Directors of MI Technovation Berhad (MI) is pleased 
to announce that the Ordinary Resolution as set out in the Notice 
of the Extraordinary General Meeting dated 18 January 2021 was 
duly passed by way of poll at the EGM duly held on 2 February 
2021. The results of the poll were validated by the representative of 
Commercial Quest Sdn Bhd, the independent scrutineer appointed 
by the Company.

Disclaimer: The information in the Investor Relations page is extracted from individual companies’ announcements in www.bursamalaysia.com. The information on this page is provided as a service to readers. We assume no liability for damages resulting from or arising out of the 
use of such information. Whilst every effort is made to ensure accuracy, the information presented has been simplified for your reading pleasure. Readers are advised to read the original and complete filings on the Bursa Malaysia website at https://www.bursamalaysia.
com/market_information/announcements/company_announcement

Serba Dinamik Berhad

Refer to the announcement dated 8 December 2020, 9 December 
2020, 17 December 2020 and 22 January 2021 in relation to the 
Proposed Private Placement. On behalf of the Board of Serba Dinamik 
Berhad (SERBADK), Affin Hwang IB wishes to announce that the 
Proposed Private Placement has been completed following the listing 
and quotation of 336,830,000 Placement Shares on the Main Market 
of Bursa Securities today.

INVESTOR RELATIONS

Upcoming IPO
23 Feb 2021

MOBILIA HOLDINGS BERHAD
(ACE MARKET)

Nextgreen Global Berhad

Reference is made to the Company’s announcement dated 29 
January 2021 pertaining to Proposed Joint Venture. The Board of 
Nextgreen Global Berhad (NGGB) wishes to provide the following 
additional information in relation to the Proposed Joint Venture:-
1. The estimated cost of the 5000MT tissue paper mill plant.
 The estimated cost of the 5000MT tissue paper mill plant will 

be RM50 million.

2. The investment proportion required by NGGB for the 
Proposed Joint Venture.

  NGGB will be funding 51% of the total cost for the Proposed 
Joint Venture.

3. Source(s) of funding. 
 The Proposed Joint Venture will be funded via internally 

generated fund, bank borrowing and/or other funding 
alternatives which at the discretion of the Board.

4. Does the Proposed Joint Venture constituted any 
diversification of NGGB.

 The Proposed Joint Venture does not constitute any 
diversification of business for NGGB.

Scanwolf Corporation Berhad

Refer to the announcement dated 2 February 2021 in relation to 
the Proposals. Unless otherwise defined, the definitions set out in 
the Announcement shall apply herein. On behalf of the Board of 
Scanwolf Corporation Berhad (SCNWOLF), AmInvestment Bank 
wishes to announce that the listing application in relation to the 
Proposals had been submitted to Bursa Securities on 3 February 
2021.

Techna-X Berhad

Reference is made to Techna-X Berhad 
(TECHNAX) earlier announcements made 
on 23 April 2020 and 24 September 2020 
in relation to the above subject matter. 
The Board of Directors of Technax wishes 
to announce the termination of the 

acquisition of HumanCapient Consulting Sdn Bhd due to non-fulfilment 
of the obligations as stipulated in Clause 7.5(a)(i) and Schedule 3 of the 
Share Purchase Agreement dated 23 April 2020.  Upon the Termination, 
Technax will reprioritize its resources in the energy storage and digital 
transformation space and in companies that own patents, technologies, 
and licenses. Pursuant to the Termination, the SPA shall have no further 
binding force and effect on the parties and no party shall have any 
claim in respect of the other under the SPA. The parties have released 
and discharged each other, their officers, directors, past directors, 
shareholders, successors and assigns from all rights, demands, expenses, 
causes of action and claims whatsoever arising from or connected to, 
whether directly or indirectly, the SPA. Accordingly, Technax does not 
anticipate any financial losses to be incurred from the Termination. The 
Termination will not have any effect on the share capital and substantial 
shareholders’ shareholdings and is not expected to have any material 
effect on the earnings per shares, net assets per share and gearing of 
Technax for the financial year ending 31 December 2021.
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REGIONAL MARKETSREGIONAL MARKETS

NASDAQ (USD)

IDX (Rupiah)

HKEX (HKD)

Top Gainers

Name Last Done Change 
Over 5 Days

52 Weeks 
High

52 Weeks 
Low

ALPHABET INC (GOOG.NQ) 2,062.370 +226.630 2,116.500 1,013.536

ALPHABET INC (GOOGL.NQ) 2,053.630 +226.270 2,106.623 1,008.870

MICROSTRATEGY 765.590 +187.215 696.476 90.000

NOVAVAX INC 280.920 +146.910 276.000 6.260

BOOKING HOLDINGS INC 2,082.940 +138.610 2,290.035 1,107.285

Top Losers

Name Last Done Change 
Over 5 Days

52 Weeks 
High

52 Weeks 
Low

IRHYTHM TECHNOLOGIES INC 175.370 -75.630 286.190 56.540

NATIONAL BEVERAGE CORP 110.520 -46.650 196.430 35.710

CREDIT ACCEPTANCE CORPORATION 339.210 -32.280 539.000 199.000

GRAVITY CO LTD SPON ADS EA REP 1 ORD 159.000 -26.750 239.900 21.490

ABIOMED INC 324.780 -23.470 387.400 119.010

Top Gainers

Name Last Done Change 
Over 5 Days

52 Weeks 
High

52 Weeks 
Low

BERKSHIRE HATHAWAY INC 354,760.000 +10660.000 355,000.000 239,440.000

BOSTON BEER CO INC 1,081.840 +164.950 1,092.800 290.020

SHOPIFY INC 1,260.870 +140.300 1,285.185 305.300

TEXAS PACIFIC LAND CORPORATION 961.490 +126.490 910.000 295.049

AUTOZONE INC 1,220.390 +102.020 1,297.820 684.910

Top Losers

Name Last Done Change 
Over 5 Days

52 Weeks 
High

52 Weeks 
Low

GAMESTOP CORPORATION 53.500 -140.100 483.000 2.570

ROPER TECHNOLOGIES INC 403.750 -19.080 455.720 240.000

PENUMBRA INC 245.150 -18.590 314.220 121.800

GSX TECHEDU INC SPON ADS EACH REP 0.666 
ORD SHS CL A 86.900 -17.860 149.050 27.060

CLOROX CO 191.650 -17.810 239.870 155.830

Top Gainers

Name Last Done Change 
Over 5 Days

52 Weeks 
High

52 Weeks 
Low

PABRIK KERTAS TJIWI KIMIA TBK. 16,850.000 +4175.000 16,850.000 3,750.000

INDAH KIAT PULP & PAPER TBK. 14,675.000 +1875.000 15,550.000 3,020.000

DCI INDONESIA TBK. 7,025.000 +1050.000 4,780.000 525.000

HARUM ENERGY TBK. 5,925.000 +775.000 6,450.000 1,065.000

AKR CORPORINDO TBK. 3,410.000 +600.000 3,600.000 1,405.000

Top Losers

Name Last Done Change 
Over 5 Days

52 Weeks 
High

52 Weeks 
Low

UNITED TRACTORS TBK. 22,350.000 -1,525.000 28,475.000 12,000.000

DIAN SWASTATIKA SENTOSA TBK 11,950.000 -850.000 22,500.000 12,775.000

SEMEN INDONESIA (PERSERO) TBK. 10,625.000 -650.000 13,000.000 5,475.000

BANK MANDIRI (PERSERO) TBK. 6,575.000 -475.000 8,050.000 3,660.000

ASURANSI JIWA SINARMAS MSIG TBK. 4,400.000 -400.000 7,650.000 4,400.000

Top Gainers

Name Last Done Change 
Over 5 Days

52 Weeks 
High

52 Weeks 
Low

STANLY 194.500 +24.500 212.000 119.000

KBANK 135.000 +12.500 145.000 70.000

AEONTS 206.000 +7.000 276.000 88.000

SINGER 31.750 +5.250 33.000 3.620

BKI 271.000 +5.000 289.000 173.000

Top Losers

Name Last Done Change 
Over 5 Days

52 Weeks 
High

52 Weeks 
Low

DELTA 472.000 -16.000 838.000 27.000

OHTL 320.000 -10.000 500.000 308.000

SCC 372.000 -9.000 402.000 244.000

CBG 139.000 -6.000 152.500 46.250

ADVANC 170.000 -4.000 215.000 156.500

Top Gainers

Name Last Done Change 
Over 5 Days

52 Weeks 
High

52 Weeks 
Low

ZAI LAB-SB 1,337.000 +132.000 1,509.000 602.000

NEW ORIENTAL-S 1,412.000 +95.000 1,445.000 1,219.000

CANSINOBIO-B 301.000 +63.600 317.400 70.550

TENCENT 735.500 +54.500 767.500 325.200

MEITUAN-W 401.000 +45.400 414.400 70.100

Top Losers

Name Last Done Change 
Over 5 Days

52 Weeks 
High

52 Weeks 
Low

PRU 129.700 -9.800 152.000 74.200

YUM CHINA-S 438.000 -8.800 482.400 385.600

LONGFOR GROUP 40.500 -4.550 51.950 28.600

HANG SENG BANK 139.900 -3.900 165.200 110.000

HENGAN INT'L 54.300 -3.550 72.000 51.350

Top Losers

Name Last Done Change 
Over 5 Days

52 Weeks 
High

52 Weeks 
Low

KEPPEL CORP 5.000 -0.460 6.790 4.080

GREAT EASTERN 20.800 -0.350 22.310 16.400

JSH USD 25.900 -0.350 32.370 17.810

DBS 25.240 -0.200 27.470 16.650

IHH 1.690 -0.200 2.000 1.510

Top Gainers

Name Last Done Change 
Over 5 Days

52 Weeks 
High

52 Weeks 
Low

IFAST 6.500 +1.460 7.060 0.715

STRAITS TRADING 2.770 +0.610 2.780 1.490

JMH USD 58.500 +0.600 59.890 37.370

AEM 4.400 +0.410 4.590 1.310

HAW PAR 11.400 +0.280 12.810 9.100

Over 5 trading days

Disclaimer: The information on this page is provided as a service to readers. It does not constitute financial advice and/or any investment recommendations. Past performance is not indicative of future results. We assume no liability for damages resulting from or arising out of the 
use of such information. It would be best if you did your own research to make your personal investment decisions wisely or consult a licenced investment advisor.

ShareInvestor WebPro (www.shareinvestor.com/my) 
1. Price > Stock Prices 
2. Select Market: NASDAQ / NYSE / IDX / SET / HKEX / SGX (One bourse at a time)
3. select Stocks Tab
4. select Ranking Top Gainers or Top Losers (Over 5 Trading Days)
5. Mouse over Column Layout > select Edit Customs > select Name > select Last Done Price > select 5 Days Change > select 52 Weeks High > select 

52 Weeks Low > Mouse Over Column Layout > select Custom

step-by-step

GUIDE

NYSE (USD)

SET (Thai Baht)

SGX (SGD)

FRIDAY FEBRUARY 05, 2021 |24


