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MARKET SENTIMENTS

Shariah Top Actives
(as at yesterday)

Name Price (RM) Volume

DGSB [S] 0.185 2,754,098

IRIS [S] 0.305 2,674,765

MAHSING [S] 1.140 1,499,361

DSONIC [S] 0.585 1,310,898

AT [S] 0.080 1,272,517

KGROUP [S] 0.065 1,220,436

YONGTAI [S] 0.140 930,841

KANGER [S] 0.190 606,111

XOX [S] 0.110 565,846

RUBEREX [S] 2.490 489,311

Shariah Top Turnover
(as at yesterday)

Name Price (RM) Value (RM)

SUPERMX [S] 9.470 465,053,209

TOPGLOV [S] 8.900 375,709,969

MAHSING [S] 1.140 170,102,292

COMFORT [S] 4.500 169,089,074

CAREPLS [S] 3.900 162,727,384

RUBEREX [S] [S] 2.490 125,411,879

HARTA [S] 17.800 122,772,008

KOSSAN [S] 7.460 97,729,929

IRIS [S] 0.305 77,138,506

DSONIC [S] 0.585 72,697,260

Top Gainers
(over 5 Trading days as at yesterday)

Name Price (RM) Change (RM)

NESTLE 144.500 +3.000

CARLSBG 20.160 +1.260

VITROX 13.940 +0.940

SCIENTX 12.380 +0.880

GREATEC 8.040 +0.680

MPI 20.600 +0.640

JFTECH 4.570 +0.620

GENP 10.280 +0.580

KESM 9.000 +0.500

TIMECOM 13.320 +0.480

Top % Gainers
(over 5 Trading days as at yesterday)

Name Price (RM) Change (%)

NATWIDE 0.310 +195.24

ACME 0.600 +57.89

MAHSING 1.140 +57.24

SALCON 0.350 +40.00

SHH 1.020 +36.00

MPCORP 0.230 +35.29

EMETALL 0.445 +34.85

CHEETAH 0.465 +32.86

LFECORP 0.245 +32.43

TECFAST 0.455 +31.88

Top Losers
(over 5 Trading days as at yesterday)

Name Price (RM) Change (RM)

PETDAG 18.120 -1.700

F&N 31.100 -1.300

SUPERMX 9.470 -1.070

DLADY 36.880 -1.040

YINSON 4.670 -0.790

PBBANK 15.560 -0.540

KOSSAN 7.460 -0.520

KLK 21.400 -0.500

TOPGLOV 8.900 -0.440

QL 6.210 -0.410

Top % Losers
(over 5 Trading days as at yesterday)

Name Price (RM) Change (%)

TRIVE 0.010 -33.33

MTRONIC 0.055 -21.43

PMHLDG 0.110 -21.43

ESCERAM 0.730 -18.89

ARK 0.280 -18.84

DATAPRP 0.200 -18.37

ASB 0.170 -17.07

DGB 0.025 -16.67

ASDION 0.180 -16.28

PJBUMI 0.165 -15.38

Leaderboard www.shareinvestor.com - market data at your fingertips

Brand Finance reveals Top 100 
Malaysian Brands 2020 Ranking

According to the managing director of Brand Finance Asia Pacific 
Samir Dixit, the Malaysia 100 Brands  2020 ranking remains very 
top heavy this year and hopes to see a more diverse mix at the 

top and more significant brand value increases at the bottom. To do so, 
brands must start to focus on building both brand value and strength, 
rather than being sales and offers driven. These tactics will help in the 
short term but might destroy the long-term value and strength of brands. 
It is the brand strength for most Malaysian brands that remains a concern 
– these have remained stagnant this year. Brand has to be a strategic 
agenda for senior management and boards and must be treated like any 
other business asset and not just a legal trademark. See the complete 
ranking from pages 13 to 19. 

Joint session between ministries to be held in preparing Budget 2021
According to Finance Minister Tengku Datuk Seri Zafrul Aziz, a joint 
session will be held between ministries to discuss proposals as well as 
the operational and development needs in relation to Budget 2021. The 
Finance Ministry is in the process of drafting Budget 2021, which will be 
tabled on Nov 6. Economic continuity would be given priority to ensure 
the momentum of economic recovery was maintained. The government 
calls on the people to work together in combating the COVID-19 pandemic 
by always practicing the new norms and physical distancing, maintaining 
hygiene and health, as well as be disciplined in complying with the standard 
operating procedures issued by the government. The government was 
constantly monitoring developments on the COVID-19 situation and 
was always ready to increase allocations, as and when needed. The 
government has allocated RM1.7 billion to combat the spread of COVID-19, 
channelled via 14 ministries and state governments. The government, 
through the Health Ministry, has also channelled an additional allocation 
of RM44 million to strengthen Sabah’s healthcare front-liners. Apart from 
that, the government, through the National Security Council, recently 
approved an additional allocation of RM50 million to the National Disaster 
Management Agency (NADMA). These additional provisions are in line 
with the commitment to ensure preparedness in the face of increasing 
COVID-19 infections nationwide. Meanwhile, 11.36 million people had 
successfully received RM50 in their eWallets, amounting to RM567.9 
million, under the RM50 eWallet credit programme that ended on Sept 
30. The eWallet providers such as Boost, GrabPay and TouchnGo eWallet 
had also contributed benefits in the form of credit matching and various 
other incentives, amounting to RM433.8 million, in an effort to boost the 
Malaysian economy. 

China remains Malaysia’s largest foreign investor in manufacturing 
sector
According to Deputy International Trade and Industry Minister Datuk 
Lim Ban Hong, China remains Malaysia’s largest foreign investor in the 
manufacturing sector for four consecutive years since 2016, with 32 
foreign direct investments (FDIs) amounting US$452.43million approved 
in the first six months of 2020. Malaysia approved 79 FDIs worth US$3.74 
billion from China in 2019. In terms of total trade, the bilateral trade 
between Malaysia and China stood at US$80.06 billion from January 
to August 2020, while in 2019, the two-way trade hit US$123.96 billion. 
Despite the current Covid-19 pandemic, Malaysia and China continued to 
show sincere friendship to support each other and overcome difficulties 

Joint session between ministries to 
be held in preparing Budget 2021

Disclaimer: The information on this page is provided as a service to readers. It does not constitute financial advice and/or any investment recommendations. Past performance is not indicative 
of future results. We assume no liability for damages resulting from or arising out of the use of such information. It would be best if you did your own research to make your personal 
investment decisions wisely or consult a licenced investment advisor.
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together in these trying times. It is hoped that the corporate elites from both 
countries would continue to collaborate in sectors such as digital economy 
big data, innovative economy, as well as industrial innovation and modern 
agriculture.

DOSM expects Malaysian economic recovery to continue
According to the Department of Statistics Malaysia (DOSM) chief statistician 
Datuk Seri Dr Mohd Uzir Mahidin, the country’s economy is expected to 
continue its recovery trend based on the smoothed growth rate of leading index 
(LI), a predictive tool to anticipate upturns and downturns in the economy. 
The LI registered 108.5 points in August 2020 from 100.8 points in August 
2019, maintaining an annual growth of 7.6 per cent. However the LI slipped 
to negative 0.5 per cent, dragged by the number of new companies registered 
(negative 0.6 per cent), real imports of semi- conductors (negative 0.4 per cent), 
and the number of housing units approved (negative 0.1 per cent). Despite 
the softening LI for the reference month, the growth rate of smoothed LI is 
consistently above trend and moving upwards. This implied that the Malaysian 
economy is expected to continue its recovery trend in the months ahead. 
Nevertheless the downside risk to growth remained amid the recent spike in 
COVID-19 cases. Meanwhile Coincident Index (CI), which measures the current 
economic performance, anticipated a better year-on-year growth to register 
negative 2.3 per cent in August 2020 from negative 2.4 per cent in July 2020. On 
a monthly basis, the CI rose to 0.5 per cent supported by the increase in volume 
index of retail trade (0.5 per cent) and real salaries and wages in manufacturing 
sector (0.1 per cent). The current situation was supported by the performance of 
volume index of wholesale and retail trade which depicted a sign of recovery to 
register 130 points with a growth of negative 2.4 per cent year-on-year. This was 
the smallest negative growth since March 2020. Besides that, in terms of labour 
force statistics, the number of employed persons improved 0.5 per cent to 15.2 
million persons, contributed mainly in the services sectors. 

On The Markets
This week, on Thursday (22Oct), the Ringgit eased to 4.1495 against the USD from 
4.1470 on Monday (19Oct). Meanwhile, the Ringgit was 3.0593 to the Sing Dollar 
on Thursday (22Oct). On Monday (19Oct), the FBM KLCI was up 14.27 points 
(0.95%) to 1518.11 from previous Friday’s close of 1503.84. As at Friday (23Oct) 
10:00am, the FBM KLCI continued sideways over the past month at 1500.06. US 
stocks were higher after the close on Thursday, even as lawmakers worked to 
strike a stimulus deal but buoyed by a surprise upside on the economic data 
front, reduced jobless claims and higher home sales. The DJIA rose 0.54% to 
28,363.66 while the NASDAQ added 0.19% to 11,506.01.
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SHARIAH GEMS

Disclaimer: The information on this page is provided as a service to readers. It does not constitute financial advice and/or any investment recommendations. Past performance is not indicative of future results. We assume no liability for damages resulting from or arising out of the 
use of such information. It would be best if you did your own research to make your personal investment decisions wisely or consult a licenced investment advisor.

IRIS
CORPORATION
BERHAD
(0010)

DATASONIC
GROUP
BERHAD
(5216)

KEY
ALLIANCE
GROUP
BERHAD
(0036)

NATIONWIDE
EXPRESS
HOLDINGS
BERHAD
(9806)

PARLO
BERHAD
(0022)

> click Add Criteria   
B. Conditions (Criteria Filters)
• Revenue -  select (more than) type (1) for the past select (1) financial year(s) 
• Moving Average Below Close -  select (MA) type (5) below close price for type (1) days 
• ADX Trend - ADX type (5) type (1) above type (20) for type (1) days 
• Bullish ADX +DI/-DI – ADX type (5) type (1): +DI above –DI 
• Volume Spike – Volume type (1) times greater than type (5) days average 
• RSI Overbought – RSI type (1) above (99) for (1) days 
• Is Shariah Compliant – select Yes 

> click Save Template > Create New Template type (Shariah Hot 
Stocks) > click Create 

> click Save Template as > select Shariah Hot Stocks > click Save 
> click Screen Now (may take a few minutes) 
> Sort By: Select (Vol) Select (Desc) 
> Mouse over stock name > Charts > click Interactive Charts or 

Volume Distribution 

ShareInvestor WebPro > Screener > Market Screener (FA & TA) > select BURSA 
> add criteria 
A. Criteria 
• Fundamental Analysis Conditions tab >select (i) Revenue 
• Technical Analysis Conditions tab select (ii) Moving Average Below Close (iii) 

select ADX Trend  (iv) select Bullish ADX +DI/-DI (v) select Volume Spike (vi) 
select RSI Overbought 

• Prices & Other Conditions tab > select (vii) Is Shariah Compliant  

Price & Volume Distribution Charts (As at yesterday)

Shariah compliant stocks with Technical Analysis showing the closing price Yesterday is higher than previous closing price and 5-days Moving Average Price 
with Volume Spike
Volume Distribution Chart is a statistical interpretation of the current sentiment on each stock in graphical format. The highest bar categorized as >150k is 
likely to be traded by institutions or super dealers, while the lowest bar categorized as <15k usually represents retail investors. “Buy Up” refers to more buyers 
snatching up the lots queued at selling price. “Sell Down” refers to sellers selling their shares to the buying queue

Definition

Chart Guide

SHARIAH HOT STOCKS

step-by-step

GUIDE

Technical Analysis

FRIDAY OCTOBER 23, 2020 |4



BursaStation Professional is a state-of-the-art Stock Market Tracker / Share Market 
Tracker cum Charting Software (Charting Tool) that places in your hands the power to 
make better investment decisions. 

BursaStation is designed with you, the user, in mind, as a user-friendly yet full of powerful 
features that will appeal to investors/traders who need instant access to fundamental, 
technical, and trading data, via the Internet, anywhere, anytime.

Other
Key
Features

Dynamic TA Chart

Candlestick
Patterns Recognition

Financials

FA Market Scanner

Intraday Market
Ticker

Portfolio
Management

Intraday Charts World Indices

Bursa news Stock Alerts

Financial;
Results

Dynamic Data
Exchange

14-Days
FREE TRIAL
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SHARIAH GEMS

Disclaimer: The information on this page is provided as a service to readers. It does not constitute financial advice and/or any investment recommendations. Past performance is not indicative of future results. We assume no liability for damages resulting from or arising out of the 
use of such information. It would be best if you did your own research to make your personal investment decisions wisely or consult a licenced investment advisor.

DATASONIC
GROUP
BERHAD
(5216)

AEON
CO. (M)
BERHAD
(6599)

IJM
CORPORATION
BERHAD
(3336)

SERBA
DINAMIK
HOLDINGS
BERHAD
(5279)

WELLCALL
HOLDINGS
BERHAD
(7231)

Shariah compliant stocks with Technical Analysis showing Bullish Momentum and Price Uptrend. The share price closed at the highest price yesterday. Both 
the highest and lowest price were higher than the previous day’s highest and lowest price.

Volume Distribution Chart is a statistical interpretation of the current sentiment on each stock in graphical format. The highest bar categorized as >150k is 
likely to be traded by institutions or super dealers, while the lowest bar categorized as <15k usually represents retail investors. “Buy Up” refers to more buyers 
snatching up the lots queued at selling price. “Sell Down” refers to sellers selling their shares to the buying queue.

Definition

SHARIAH MOMENTUM UP STOCKS

Chart Guide

step-by-step

GUIDE

> click Add Criteria  
B.  Conditions
• Revenue -  select (more than) type (1) for the past select (1) financial year(s)
• Stochastic Overbrought - FatSO type (1), type (1) above type (99) for type (1) days
• Bullish ADX+DI/-DI - ADX Type (1), type (1): +DI above -DI
• Average Volume - type (1) days average volume greater than type (1000) lots
• RSI Overbought – RSI type (1) above (99) for (1) days
• Last Done Price - select (more than) type (0.3)
• Is Shariah Compliant – select Yes

ShareInvestor WebPro > Screener > Market Screener (FA & TA) > select BURSA > 
add criteria  
A.  Criteria
• Fundamental Analysis Conditions tab: select (i)Revenue
• Technical Analysis Conditions tab: select (ii) Stochastic Overbrought (iii) select 

Bullish ADX +DI/-DI (iv) select Average Volume  (v) select RSI Overbought   
• Prices & Other Conditions tab: select (vi) Last Done Price (vii) select Is Shariah 

Compliant 

> click Save Template > Create New Template type (Shariah 
Momentum Up Stocks) > click Create
> click Save Template as > select Shariah Momentum Up Stocks > 
click Save
> click Screen Now (may take a few minutes)
Sort By: Select (Vol) Select (Desc)
Mouse over stock name > Charts > click Interactive Charts tab or 
Volume Distribution

Price & Volume Distribution Charts (As at yesterday) Technical Analysis
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K-STAR
SPORTS
LIMITED
(5172)

TA
WIN
HOLDINGS
BERHAD
(7097)

MALAYSIA
BUILDING
SOCIETY
BERHAD
(1171)

YKGI
HOLDINGS
BERHAD
(7020)

YTL
CORPORATION
BERHAD
(4677)

VOLUME DISTRIBUTION CHART

Disclaimer: The information on this page is provided as a service to readers. It does not constitute financial advice and/or any investment recommendations. Past performance is not indicative of future results. We assume no liability for damages resulting from or arising out of the 
use of such information. It would be best if you did your own research to make your personal investment decisions wisely or consult a licenced investment advisor.

Non-Shariah compliant stocks with Technical Analysis showing the closing price Yesterday is higher than previous closing price and 5-days Moving Average 
Price with Volume SpikeDefinition

Price & Volume Distribution Charts (Over 5 trading days as at yesterday)HOT STOCKS

Volume Distribution Chart is a statistical interpretation of the current sentiment on each stock in graphical format. The highest bar categorized as >150k is 
likely to be traded by institutions or super dealers, while the lowest bar categorized as <15k usually represents retail investors. “Buy Up” refers to more buyers 
snatching up the lots queued at selling price. “Sell Down” refers to sellers selling their shares to the buying queue.

Chart Guide

step-by-step

GUIDE

> click Add Criteria 
B. Conditions
• Revenue - select (more than) type (1) for the past select (1) financial year(s)
• Moving Average Below Close - select (MA) type (5) below close price for type (1) days
• Volume Spike – Volume type (1) times greater than type (5) days average
• RSI Overbought - – RSI type (1) above (99) for (1) days
• Is Shariah Compliant – select No

> click Save Template > Create New Template type (Non-Shariah Hot 
Stocks) > click Create

> click Save Template as > select Non-Shariah Hot Stocks > click Save
> click Screen Now (may take a few minutes)
> Sort By: Select (Vol) Select (Desc)
> Mouse over stock name > Charts > click Interactive Charts tab or Volume 

Distribution 

ShareInvestor WebPro > Screener > Market Screener (FA & TA) > select 
BURSA > add criteria 
A. Criteria
• Fundamental Analysis Conditions tab >select (i) Revenue
• Technical Analysis Conditions tab select (ii) Moving Average Below Close (iii) 

select Volume Spike (iv) select RSI Overbought
• Price & Other Conditions tab > select (v) Is Shariah Compliant

Technical Analysis
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MAH SING
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(8583)
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RUBBEREX
CORPORATION (M)
BERHAD
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K-STAR
SPORTS
LIMITED
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NATIONWIDE
EXPRESS
HOLDINGS
BERHAD
(9806)

VOLUME DISTRIBUTION CHART

Disclaimer: The information on this page is provided as a service to readers. It does not constitute financial advice and/or any investment recommendations. Past performance is not indicative of future results. We assume no liability for damages resulting from or arising out of the 
use of such information. It would be best if you did your own research to make your personal investment decisions wisely or consult a licenced investment advisor.

> click Save Template > Create New Template type (Non-
Shariah Up-Trending Stocks) > click Create

Click Save Template As > select Non-Shariah Up Trending 
Stocks > click Save 
> click Screen Now (may take a few minutes)
Sort By: Select (Vol) Select (Desc)
Mouse over stock name > Charts > click Interactive Charts tab 
or Volume Distribution 

Stocks with Technical Analysis showing Bullish Momentum and Price Uptrend.Definition

Price & Volume Distribution Charts (Over 5 trading days as at yesterday)UP TRENDING STOCKS

Volume Distribution Chart is a statistical interpretation of the current sentiment on each stock in graphical format. The highest bar categorized as >150k is 
likely to be traded by institutions or super dealers, while the lowest bar categorized as <15k usually represents retail investors. “Buy Up” refers to more buyers 
snatching up the lots queued at selling price. “Sell Down” refers to sellers selling their shares to the buying queue.

Chart Guide

step-by-step

GUIDE

B. Conditions
• Revenue -  select (more than) type (1) for the past select (1) financial year(s)
• Moving Average Below Close -  select (MA) type (20) below close price for type (1) days
• Average Volume - type (5) days average volume  type (1000) lots
• Last Done Price -  select (more than) type (0.3)
• Moving Average Below Close - select (MA) type (40) below close price for type (1) days
• Bullish ADX – ADX type (20) type (1): +DI above –DI
• ADX Trend – ADX type (20), type (1) above type (20) for type (1) days

ShareInvestor WebPro > Screener > Market Screener (FA & TA) > select BURSA > add criteria 
A. Criteria
• Fundamental Analysis Conditions tab >select (i) Revenue
• Technical Analysis Conditions tab (ii) select Moving Average Below Close (iii) select Average 

Volume (iv) select Bullish ADX +DI/-DI  (v) select ADX Trend
• Prices & Other Conditions tab: select (vi) Last Done Price 
> click Add Criteria
• Technical Analysis Conditions tab (vii) select Moving Average Below Close
> click Add Criteria

Technical Analysis
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TOP
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BERHAD
(7113)
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DUOPHARMA
BIOTECH
BERHAD
(7148)

> click Save Template > Create New Template type (Growth 
Companies) > click Create

> click Save Template as > select Growth Companies > click 
Save

> click Screen Now (may take a few minutes)
> Sort By: Select (Revenue Growth) Select (Desc)
> Mouse over stock name > Factsheet > looking for Total 

Shareholder Return

A growth company is any company whose business generates significant positive cash flows or earnings which increase at significantly faster rates than the 
overall economy. A growth company tends to have very profitable reinvestment opportunities for its own retained earnings.Definition

Price & Total Shareholder Return (As at yesterday)GROWTH STOCKS

Total Shareholder Return (TSR) combines share price appreciation and dividends paid to show the total return to the shareholder expressed as a percentage.Chart Guide

step-by-step

GUIDE

B. Conditions (Criteria Filters)
• Free Cash Flow - select (more than) type (1) for the past select (1) financial year(s)
• Revenue Growth - select (more than) type (1) for the past select (1) financial year(s)
• Gross Profit (Earnings) Margin - select (more than) type (30) % for the past select (1) financial 

year(s)
• Quality of Earnings – select (more than) type (1) for the past select (1) financial year(s)
• Total Shareholder Return - select (more than) type (5) % for the past select (3) financial year(s)
• Total Shareholder Return - select (more than) type (5) % for the past select (5) financial year(s)

ShareInvestor WebPro > Screener > Market Screener (FA & TA) > select BURSA 
> add criteria 
A. Criteria
• Fundamental Analysis Conditions tab > select (i) Free Cash Flow, (ii) Revenue 

Growth, (iii) Gross Profit (Earnings) Margin, (iv) Quality of Earnings, (v) Total 
Shareholder Returns,

> click Add Criteria  
• Fundamental Analysis Conditions tab >select (vi) Total Shareholder Returns
> click Add Criteria  

Disclaimer: The information on this page is provided as a service to readers. It does not constitute financial advice and/or any investment recommendations. Past performance is not indicative of future results. We assume no liability for damages resulting from or arising out of the 
use of such information. It would be best if you did your own research to make your personal investment decisions wisely or consult a licenced investment advisor.

GROWTH STOCKS

TOPGLOV (7113.MY)

SUPERMX (7106.MY)

ATRIUM (5130.MY)

TIMECOM (5031.MY)

DPHARMA (7148.MY)

Fundamental Analysis
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DIVIDEND STOCKS

Disclaimer: The information on this page is provided as a service to readers. It does not constitute financial advice and/or any investment recommendations. Past performance is not indicative of future results. We assume no liability for damages resulting from or arising out of the 
use of such information. It would be best if you did your own research to make your personal investment decisions wisely or consult a licenced investment advisor.

> click Save Template > Create New Template type 
(Dividend Companies) > click Create 

> click Save Template as > select Dividend Companies > 
click Save 

> click Screen Now (may take a few minutes) 
> Sort By: Select (Dividend Yield) Select (Desc) 
> Mouse over stock name > Factsheet > looking for Total 

Shareholder Return 

A dividend company is any company that pays out regular dividends. It is usually a well-established company with a track record of distributing earnings back 
to shareholders.

Definition

Price & Total Shareholder Return (As at yesterday)DIVIDEND STOCKS

Total Shareholder Return (TSR) combines share price appreciation and dividends paid to show the total return to the shareholder expressed as a percentage.Chart Guide

step-by-step

GUIDE

B. Conditions (Criteria Filters) 
• Dividend Yield - select (more than) type (5) % for the past select (1) financial year(s) 
• Dividend Payout (Historical) - select (more than) type (0.5) times for the past select (1) 

financial year(s) 
• Total Debt To Equity – select (less than) type (1) for the past select (1) financial year(s) 
• Total Shareholder Return – select (more than) type (5) % for the past select (3) financial 

year(s) 
• Total Shareholder Return – select (more than) type (5) % for the past select (5) financial 

year(s) 

ShareInvestor WebPro > Screener > Market Screener (FA & TA) > select 
BURSA > add criteria  
A. Criteria 
• Fundamental Analysis Conditions tab > select (i) Dividend Yield, (ii) Dividend 

Payout, (iii) Total Debt To Equity, (iv) Total Shareholder Returns 
> click Add Criteria
• Fundamental Analysis Conditions tab >select (v) Total Shareholder Returns 
> click Add Criteria  

COMPLETE
LOGISTIC
SERVICES
BERHAD
(5136)

BRITE-TECH
BERHAD
(0011)

ZHULIAN
CORPORATION
BERHAD
(5131)

FORMOSA
PROSONIC
INDUSTRIES
(9172)

HEXZA
CORPORATION
BERHAD
(3298)

COMPLET (5136.MY)

ZHULIAN (5131.MY)

BTECH (0011.MY)

FPI (9172.MY)

HEXZA (3298.MY)

Fundamental Analysis
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KIPREIT
Price updated at 22 Oct 2020 16:45

Last: 0.820 Change:  +0.005 Volume: 1,667
Change (%):   +0.61 Range: 0.815 - 0.820

TA Scanner Results based on historical data up to 22 Oct 2020

Condition Signal Explanation
Bollinger Band: 
High Above Upper 
Bollinger Band

Neutral 1. High above upper bollinger band(20,2).  
2. Average volume(5) is above 100,000.

DM: Bullish 
Directional Movement

Long -DI(14) crossed below +DI(14)

Donchian Channels: 
High Above Upper 
Donchian Channels

Long High crossed above the upper Donchian 
Channel(14,4)

MA: Bullish Price 
Crossover

Long 1. Close price crossed above MA(40) within 
the last 1 day.  
2. Previous day close price is below the 
MA(10) for the last 5 days.

MACD: Bullish MACD 
Crossover

Long 1. MACD(12,26) diff line crossed above the 
MACD(12,26) signal line.  
2. MACD Histogram(12,26) is above 0.

Parabolic SAR: 
Bearish Parabolic SAR 
Reversal

Neutral 1. Parabolic SAR 1 day ago above close price 
1 day ago for the last 5 days.  
2. Parabolic SAR below close price.

RSI: Short Term RSI 50 
Bullish Crossover

Long 1. RSI(20) crossed above 50 within the last 1 
day and RSI(20) 1 day ago below 50 for the 
last 5 days.  
2. Volume above average volume(125).  
3. Average volume(5) is above 100,000.

LONG COMPANIES

Long Companies

Definition
Top 9 stocks with Technical Analysis plus Pattern Matching by 60 pre-defined indicators 
by the system showing a higher probability of bullish sentiment on the share price.

IMPIANA HOTELS BERHAD 
(7243)

I-STONE GROUP BERHAD 
(0209)

IMPIANA
Price updated at 22 Oct 2020 16:57

Last: 0.090 Change:  -0.010 Volume: 134,842
Change (%):   -10.00 Range: 0.085 - 0.100

TA Scanner Results based on historical data up to 22 Oct 2020

Condition Signal Explanation
Bollinger Band: Bullish 
Long Term Volatility 
Breakout and Trending

Long 1. Close price above upper bollinger 
band(33,1).  
2. Volume above average volume(50).  
3. Average volume(50) is above 300,000.

Bollinger Band: Bullish 
Short Term Volatility 
Breakout and Trending

Long 1. Close price above upper bollinger 
band(33,1).  
2. Volume above average volume(10).  
3. Average volume(10) is above 300,000.

Bollinger Band: High Above 
Upper Bollinger Band

Neutral 1. High above upper bollinger 
band(20,2).  
2. Average volume(5) is above 100,000.

Donchian Channels: High 
Above Upper Donchian 
Channels

Long High crossed above the upper Donchian 
Channel(14,4)

MACD: Bullish MACD 
Crossover

Long 1. MACD(12,26) diff line crossed above 
the MACD(12,26) signal line.  
2. MACD Histogram(12,26) is above 0.

Parabolic SAR: Bearish 
Parabolic SAR Reversal

Neutral 1. Parabolic SAR 1 day ago above close 
price 1 day ago for the last 5 days.  
2. Parabolic SAR below close price.

RSI: Short Term RSI 50 
Bullish Crossover

Long 1. RSI(20) crossed above 50 within the 
last 1 day and RSI(20) 1 day ago below 
50 for the last 5 days.  
2. Volume above average volume(125).  
3. Average volume(5) is above 100,000.

QL RESOURCES BERHAD 
(7084)

NAIM HOLDINGS BERHAD 
(5073)

MCE HOLDINGS BERHAD 
(7004)

POS MALAYSIA BERHAD 
(4634)

ONLY WORLD GROUP 
HOLDINGS BERHAD (5260)

KIP REAL ESTATE 
INVESTMENT TRUST 
(5280)

Disclaimer: The information on this page is provided as a service to readers. 
It does not constitute financial advice and/or any investment 
recommendations. Past performance is not indicative of future results. 
We assume no liability for damages resulting from or arising out of 
the use of such information. It would be best if you did your own 
research to make your personal investment decisions wisely or consult 
a licenced investment advisor.

ShareInvestor WebPro > Screener > Predefined TA Screens > select 
market BURSA > Most Long Signals > click Scan Results or mouse over each 
company > Charts > click Interactive Charts for Price & Volume Distribution

step-by-step

GUIDE

NAIM
Price updated at 22 Oct 2020 16:59

Last: 0.880 Change:  +0.015 Volume: 305,379
Change (%):   +1.73 Range: 0.870 - 0.955

TA Scanner Results based on historical data up to 22 Oct 2020

Condition Signal Explanation

Bollinger Band: 
Bullish Long Term 
Volatility Breakout and 
Trending

Long 1. Close price above upper bollinger 
band(33,1).  
2. Volume above average volume(50).  
3. Average volume(50) is above 300,000.

Bollinger Band: 
Bullish Short Term 
Volatility Breakout and 
Trending

Long 1. Close price above upper bollinger 
band(33,1).  
2. Volume above average volume(10).  
3. Average volume(10) is above 300,000.

Bollinger Band: High 
Above Upper Bollinger 
Band

Neutral 1. High above upper bollinger band(20,2).  
2. Average volume(5) is above 100,000.

Donchian Channels: 
High Above Upper 
Donchian Channels

Long High crossed above the upper Donchian 
Channel(14,4)

Parabolic SAR: Bearish 
Parabolic SAR Reversal

Neutral 1. Parabolic SAR 1 day ago above close price 
1 day ago for the last 5 days.  
2. Parabolic SAR below close price.

RSI: Short Term RSI 50 
Bullish Crossover

Long 1. RSI(20) crossed above 50 within the last 1 
day and RSI(20) 1 day ago below 50 for the 
last 5 days.  
2. Volume above average volume(125).  
3. Average volume(5) is above 100,000.

Volume: 10 Days large 
value Buy Up trade

Long 1. 150K value Buy Up greater than Sell Down 
by 20% for 10 days.  
2. 50K-100K value Buy Up greater than Sell 
Down by 20% for 10 days.  
3. Average volume(10) is above 1000000.

Volume: 5 Days large 
value Buy Up trade

Long 1. 150K value Buy Up greater than Sell Down 
by 20% for 5 days.  
2. 50K-100K value Buy Up greater than Sell 
Down by 20% for 5 days.  
3. Average volume(10) is above 1000000.

Volume: Volume Spike Long 1. Volume is more than 500% above average 
volume(10).  
2. Volume above 200000.  
3. Close price above 0.10.

Williams %R: Bearish 
Williams %R

Short 1. Williams %R(26) between 0 and -20.  
2. Average volume(5) is above 100,000.

MCEHLDG
Price updated at 22 Oct 2020 16:57

Last: 1.290 Change:  -0.040 Volume: 38,238
Change (%):   -3.01 Range: 1.230 - 1.520

TA Scanner Results based on historical data up to 22 Oct 2020

Condition Signal Explanation
Bollinger Band: Bullish Long 
Term Volatility Breakout and 
Trending

Long 1. Close price above upper bollinger 
band(33,1).  
2. Volume above average volume(50).  
3. Average volume(50) is above 300,000.

Bollinger Band: Bullish Short 
Term Volatility Breakout and 
Trending

Long 1. Close price above upper bollinger 
band(33,1).  
2. Volume above average volume(10).  
3. Average volume(10) is above 300,000.

Bollinger Band: High Above 
Upper Bollinger Band

Neutral 1. High above upper bollinger 
band(20,2).  
2. Average volume(5) is above 100,000.

Donchian Channels: High 
Above Upper Donchian 
Channels

Long High crossed above the upper Donchian 
Channel(14,4)

Price: New 52 Week High Long 1. Stock reach a new 52 week high.  
2. Average volume(30) is above 50000.

Volume: Volume Spike Long 1. Volume is more than 500% above 
average volume(10).  
2. Volume above 200000.  
3. Close price above 0.10.

POS
Price updated at 22 Oct 2020 16:59

Last: 0.930 Change:  +0.015 Volume: 272,665
Change (%):   +1.64 Range: 0.900 - 0.975

TA Scanner Results based on historical data up to 22 Oct 2020

Condition Signal Explanation
Bollinger Band: 
Bullish Long Term 
Volatility Breakout 
and Trending

Long 1. Close price above upper bollinger 
band(33,1).  
2. Volume above average volume(50).  
3. Average volume(50) is above 300,000.

Bollinger Band: 
Bullish Short Term 
Volatility Breakout 
and Trending

Long 1. Close price above upper bollinger 
band(33,1).  
2. Volume above average volume(10).  
3. Average volume(10) is above 300,000.

Bollinger Band: 
High Above Upper 
Bollinger Band

Neutral 1. High above upper bollinger band(20,2).  
2. Average volume(5) is above 100,000.

MA: Short Term 
Bullish Moving 
Average Crossover

Long MA(10) crossed above MA(15) within the last 
1 day.

RSI: Short Term RSI 50 
Bullish Crossover

Long 1. RSI(20) crossed above 50 within the last 1 
day and RSI(20) 1 day ago below 50 for the 
last 5 days.  
2. Volume above average volume(125).  
3. Average volume(5) is above 100,000.

Volume: Volume Spike Long 1. Volume is more than 500% above average 
volume(10).  
2. Volume above 200000.  
3. Close price above 0.10.

OWG
Price updated at 22 Oct 2020 16:58

Last: 0.280 Change:  -0.030 Volume: 42,090
Change (%):   -9.68 Range: 0.280 - 0.320

TA Scanner Results based on historical data up to 22 Oct 2020

Condition Signal Explanation

Bollinger Band: Bullish 
Long Term Volatility 
Breakout and Trending

Long 1. Close price above upper bollinger 
band(33,1).  
2. Volume above average volume(50).  
3. Average volume(50) is above 300,000.

Bollinger Band: Bullish 
Short Term Volatility 
Breakout and Trending

Long 1. Close price above upper bollinger 
band(33,1).  
2. Volume above average volume(10).  
3. Average volume(10) is above 300,000.

Bollinger Band: High 
Above Upper Bollinger 
Band

Neutral 1. High above upper bollinger band(20,2).  
2. Average volume(5) is above 100,000.

Donchian Channels: 
High Above Upper 
Donchian Channels

Long High crossed above the upper Donchian 
Channel(14,4)

MA: Bullish Price 
Crossover

Long 1. Close price crossed above MA(40) 
within the last 1 day.  
2. Previous day close price is below the 
MA(10) for the last 5 days.

MACD: Bullish MACD 
Crossover

Long 1. MACD(12,26) diff line crossed above the 
MACD(12,26) signal line.  
2. MACD Histogram(12,26) is above 0.

Parabolic SAR: Bearish 
Parabolic SAR Reversal

Neutral 1. Parabolic SAR 1 day ago above close 
price 1 day ago for the last 5 days.  
2. Parabolic SAR below close price.

RSI: Short Term RSI 50 
Bullish Crossover

Long 1. RSI(20) crossed above 50 within the last 
1 day and RSI(20) 1 day ago below 50 for 
the last 5 days.  
2. Volume above average volume(125).  
3. Average volume(5) is above 100,000.

Volume: Volume Spike Long 1. Volume is more than 500% above 
average volume(10).  
2. Volume above 200000.  
3. Close price above 0.10.

Williams %R: Bearish 
Williams %R

Short 1. Williams %R(26) between 0 and -20.  
2. Average volume(5) is above 100,000.

ISTONE
Price updated at 22 Oct 2020 16:59

Last: 0.235 Change:  -0.010 Volume:  405,587
Change (%):   -4.08 Range: 0.225 - 0.250

TA Scanner Results based on historical data up to 22 Oct 2020

Condition Signal Explanation
Bollinger Band: Bullish 
Long Term Volatility 
Breakout and Trending

Long 1. Close price above upper bollinger 
band(33,1).  
2. Volume above average volume(50).  
3. Average volume(50) is above 300,000.

Bollinger Band: Bullish 
Short Term Volatility 
Breakout and Trending

Long 1. Close price above upper bollinger 
band(33,1).  
2. Volume above average volume(10).  
3. Average volume(10) is above 300,000.

Bollinger Band: High Above 
Upper Bollinger Band

Neutral 1. High above upper bollinger band(20,2).  
2. Average volume(5) is above 100,000.

DM: Bullish Directional 
Movement

Long -DI(14) crossed below +DI(14)

Donchian Channels: High 
Above Upper Donchian 
Channels

Long High crossed above the upper Donchian 
Channel(14,4)

Volume: Volume Spike Long 1. Volume is more than 500% above 
average volume(10).  
2. Volume above 200000.  
3. Close price above 0.10.

Williams %R: Bearish 
Williams %R

Short 1. Williams %R(26) between 0 and -20.  
2. Average volume(5) is above 100,000.

QL
Price updated at 22 Oct 2020 16:59

Last: 6.210 Change:  -0.190 Volume: 19,663
Change (%):   -2.97 Range: 6.210 - 6.500

TA Scanner Results based on historical data up to 22 Oct 2020

Condition Signal Explanation
Bollinger Band: Bullish 
Lower Bollinger Band 
Support

Long 1. Low 1 day ago below lower bollinger 
band(20,2).  
2. Close above close 1 day ago.  
3. Average volume(5) is above 100,000.

Bollinger Band: Low Below 
Lower Bollinger Band

Neutral 1. Low below lower bollinger band(20,2).  
2. Average volume(5) is above 100,000.

CCI: Bullish CCI Oversold 
And Reversing

Long 1. CCI(26) below -100 and CCI(26) 1 day 
ago decreasing for the last 3 days.  
2. CCI(26) above CCI(26) 1 day ago.

Candlestick: Bullish Harami Long Bullish: Harami
Williams %R: Bullish 
Williams %R

Long 1. Williams %R(26) between -80 and -100.  
2. Average volume(5) is above 100,000.

IHH HEALTHCARE 
BERHAD (5225)

IHH
Price updated at 22 Oct 2020 16:59

Last: 5.190 Change:  +0.230 Volume: 14,715
Change (%):   +4.64 Range: 4.890 - 5.190

TA Scanner Results based on historical data up to 22 Oct 2020

Condition Signal Explanation
Chaikin Volatility: 
Decreasing Chaikin 
Volatility

Neutral Chaikin Volatility(10,10) has been decreasing 
for 5 days.

MACD: Bullish MACD 
Crossover

Long 1. MACD(12,26) diff line crossed above the 
MACD(12,26) signal line.  
2. MACD Histogram(12,26) is above 0.

Parabolic SAR: Bearish 
Parabolic SAR Reversal

Neutral 1. Parabolic SAR 1 day ago above close price 
1 day ago for the last 5 days.  
2. Parabolic SAR below close price.

Volume: 10 Days large 
value Buy Up trade

Long 1. 150K value Buy Up greater than Sell Down 
by 20% for 10 days.  
2. 50K-100K value Buy Up greater than Sell 
Down by 20% for 10 days.  
3. Average volume(10) is above 1000000.

Volume: 5 Days large 
value Buy Up trade

Long 1. 150K value Buy Up greater than Sell Down 
by 20% for 5 days.  
2. 50K-100K value Buy Up greater than Sell 
Down by 20% for 5 days.  
3. Average volume(10) is above 1000000.

Williams %R: Bullish 
Williams %R

Long 1. Williams %R(26) between -80 and -100.  
2. Average volume(5) is above 100,000.
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Brand Finance Malaysia 100 2020
What is the purpose of a strong brand: to attract customers, to build loyalty, to motivate staff? All true, but for a 
commercial brand at least, the first answer must always be ‘to make money’.

Huge investments are made in the design, launch, and ongoing promotion of brands. Given their potential financial 
value, this makes sense. Unfortunately, most organisations fail to go beyond that, missing huge opportunities to 
effectively make use of what are often their most important assets. Monitoring of brand performance should be the 
next step, but is often sporadic. Where it does take place, it frequently lacks financial rigour and is heavily reliant 
on qualitative measures, poorly understood by non-marketers.

As a result, marketing teams struggle to communicate the value of their work and boards then underestimate 
the significance of their brands to the business. Sceptical finance teams, unconvinced by what they perceive as 
marketing mumbo jumbo, may fail to agree necessary investments. What marketing spend there is, can end up 
poorly directed as marketers are left to operate with insufficient financial guidance or accountability. The end result 
can be a slow but steady downward spiral of poor communication, wasted resources, and a negative impact on 
the bottom line.

Brand Finance bridges the gap between marketing and finance. Our teams have experience across a wide range 
of disciplines from market research and visual identity, to tax and accounting. We understand the importance of 
design, advertising, and marketing, but we also believe that the ultimate and overriding purpose of brands is to 
make money. That is why we connect brands to the bottom line.

Every year, leading brand valuation and strategy consultancy Brand Finance puts thousands of the 
world’s top brands to the test, evaluating which are the most powerful and valuable globally and 
across Malaysia. Brand Finance Asia Pacific has just released their annual Malaysia 100 2020 report, 
showcasing the top 100 most valuable and strongest Malaysian brands.

PETRONAS, Maybank and Genting continue to dominate the top 3 once again this year, with a 
combined brand value of over US$22 billion, while the remaining 7 brands in the top 10 maintain their 
positions following minimal movement in the ranking. 

PETRONAS maintains the top spot for a 10th consecutive year, with a brand value of US$15.2 billion - 
the only brand to break the US$10 billion mark in Malaysia. Maybank retains 2nd position (brand value 
US$3.9 billion) followed by Genting (brand value US$3.4 billion) in 3rd. The brand value gap between 
first and second has widened further to US$11 billion, showcasing just how dominant the oil & gas giant is. 
PETRONAS posted a healthy and positive brand value increase of 14% this year. 

In addition to measuring overall brand value, Brand Finance also evaluates the relative strength of 
brands, based on factors such as marketing investment, customer familiarity, staff satisfaction, and 
corporate reputation. Alongside revenue forecasts, brand strength is a crucial driver of brand value. 
According to these criteria, PETRONAS has overtaken Digi to clinch the title of Malaysia’s strongest 
brand, with a Brand Strength Index (BSI) score of 86.3 out of 100 and a corresponding AAA brand 
strength rating. Digi’s BSI score is 86.1 and Maybank follows just marginally behind with a BSI score of 
86.1 also.

The Malaysia 100 2020 
ranking remains very top 
heavy this year - we would 
like to see a more diverse 
mix at the top and more 
significant brand value 
increases at the bottom. To 
do so, brands must start to 
focus on building both brand 
value and strength, rather 
than being sales and offers 
driven. These tactics will 
help in the short term but 
might destroy the long-term 
value and strength of brands. 
It is the brand strength for 
most Malaysian brands that 
remains a concern – these 
have remained stagnant this 
year. Brand has to be a 
strategic agenda for senior 
management and boards and 
must be treated like any other 
business asset and not just a 
legal trademark.
Samir Dixit
Managing Director of Brand Finance Asia 
Pacific

By valuing brands, we provide a mutually intelligible language for marketing and finance teams. Marketers then have the ability to communicate the 
significance of what they do, and boards can use the information to chart a course that maximises profits. Without knowing the precise, financial 
value of an asset, how can you know if you are maximising your returns? If you are intending to license a brand, how can you know you are getting 
a fair price? If you are intending to sell, how do you know what the right time is? How do you decide which brands to discontinue, whether to rebrand 
and how to arrange your brand architecture? Brand Finance has conducted thousands of brand and branded business valuations to help answer 
these questions.

Brand Finance’s research revealed the compelling link between strong brands and stock market performance. It was found that investing in 
highly-branded companies would lead to a return almost double that of the average for the S&P 500 as a whole. Acknowledging and managing a 
company’s intangible assets taps into the hidden value that lies within it. The following report is a first step to understanding more about brands, 
how to value them and how to use that information to benefit the business. The team and I look forward to continuing the conversation with you.

Samir Dixit
Managing Director
Brand Finance Asia Pacific
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Brand Finance Malaysia 100 2020
By valuing brands, we provide a mutually intelligible language for marketing and finance 
teams. Marketers then have the ability to communicate the significance of what they do, 
and boards can use the information to chart a course that maximises profits. Without 
knowing the precise, financial value of an asset, how can you know if you are maximising 
your returns? If you are intending to license a brand, how can you know you are getting 
a fair price? If you are intending to sell, how do you know what the right time is? How do 
you decide which brands to discontinue, whether to rebrand and how to arrange your 
brand architecture? Brand Finance has conducted thousands of brand and brand

Brand strength, a more accurate measure of brand competitiveness in the market, has 
remained stagnant for most Malaysian brands, and while they may be doing well locally, 
they have been losing out to some of the key competitors in the region as they lack 
competitiveness outside of their home market.

The top 10 account for 64% of the total brand value in the Brand Finance Malaysia 100 
2020 ranking, while the bottom 50 brands contribute only 7% of total brand value, high-
lighting the significant effort required from brands outside the top 10 should they wish to 
rise to become genuine competitors across the nation.

There are 5 new entrants in this year’s ranking: Malaysia Airports, Scientex, UEM, 
Serba Dinamik and United Plantations.

The brand with the highest intangible value continues to be Padini with a brand value to enter-
prise value ratio of 65%, and Bonia at 63%, highlighting the role of brands in business success, 
especially in the retail sector.

Enterprise Value

Branded Business Value
Brand Contribution

[Axiata]

[Celcom]

[Celcom]

[Celcom]

Brand Value

+ Enterprise Value 
The value of the entire enterprise, made 
up of multiple branded businesses. 

Where a company has a purely mono- 
branded architecture, the ‘enterprise value’ 
is the same as ‘branded business value’.

+ Branded Business Value  
The value of a single branded business 
operating under the subject brand. 

A brand should be viewed in the context  
of the business in which it operates.  
Brand Finance always conducts a branded 
business valuation as part of any brand 
valuation. We evaluate the full brand value 
chain in order to understand the links 
between marketing investment, brand-
tracking data, and stakeholder behaviour.

+ Brand Contribution 
The overall uplift in shareholder value 
that the business derives from owning 
the brand rather than operating  
a generic brand.

The brand values contained in our league 
tables are those of the potentially 
transferable brand assets only, making 
‘brand contribution’ a wider concept.  
An assessment of overall ‘brand contribution’ 
to a business provides additional insights  
to help optimise performance.

+ Brand Value 
The value of the trade mark  
and associated marketing IP within  
the branded business. 

Brand Finance helped to craft the 
internationally recognised standard on 
Brand Valuation – ISO 10668. It defines 
brand as a marketing-related intangible 
asset including, but not limited to, names, 
terms, signs, symbols, logos, and designs, 
intended to identify goods, services  
or entities, creating distinctive images  
and associations in the minds of stakeholders, 
thereby generating economic benefits.

Brand 
Value

Definitions
Brand Finance calculates the values of the brands 
in its league tables using the Royalty Relief 
approach – a brand valuation method compliant 
with the industry standards set in  
ISO 10668. 

This involves estimating the likely future revenues 
that are attributable to a brand by calculating a 
royalty rate that would be charged for its use, to 
arrive at a ‘brand value’ understood as a net 
economic benefit that a licensor would achieve by 
licensing the brand in the open market.

The steps in this process are as follows: 

1  Calculate brand strength using a balanced 
scorecard of metrics assessing Marketing 
Investment, Stakeholder Equity, and Business 
Performance. Brand strength is expressed as a 
Brand Strength Index (BSI) score on a scale of 0 
to 100. 

2  Determine royalty range for each industry, 
reflecting the importance of brand to purchasing 
decisions. In luxury, the maximum percentage is 
high, in extractive industry, where goods are 
often commoditised, it is lower. This is done by 
reviewing comparable licensing agreements 
sourced from Brand Finance’s extensive 
database. 

3  Calculate royalty rate. The BSI score is applied 
to the royalty range to arrive at a royalty rate. 
For example, if the royalty range in a sector is 
0-5% and a brand has a BSI score of 80 out of 
100, then an appropriate royalty rate for the use 
of this brand in the given sector will be 4%.

4  Determine brand-specific revenues by 
estimating a proportion of parent company 
revenues attributable  
to a brand.

5  Determine forecast revenues using a function of 
historic revenues, equity analyst forecasts, and 
economic growth rates. 

6  Apply the royalty rate to the forecast revenues to 
derive brand revenues.

7  Brand revenues are discounted post-tax to a net 
present value which equals the brand value.

Brand Valuation Metholodogy
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Brand Finance Malaysia 100 2020
Top 100 most valuable Malaysian brands 1-80
2020 
Rank

2019 
Rank Brand ECONOMY OR SECTOR

2020  
Brand  
Value

Brand  
Value  
Change

2019  
Brand 
Value

2020 
Brand 
Rating

2019  
Brand  
Rating

1 1 0 PETRONAS Oil & Gas 15,215 14% 13,318 AAA AAA

2 3 2 Maybank Banks 3,979 -5% 4,209 AAA AAA

3 2 1 Genting Casinos & Gambling 3,482 -24% 4,558 AA AA+

4 5 2 Tenaga Nasional Utilities 2,742 10% 2,490 AAA- AAA-

5 4 1 Sime Darby Conglomerates 2,475 -12% 2,808 A+ A+

6 6 0 Public Bank Banks 1,843 -16% 2,192 AAA- AAA

7 7 0 CIMB Banks 1,813 -13% 2,076 AA+ AAA-

8 9 2 Maxis Telecoms 1,593 13% 1,406 AAA AA+

9 10 1 AirAsia Airlines 1,575 15% 1,364 AAA- AAA-

10 8 1 Digi Telecoms 1,065 -31% 1,546 AAA AAA

11 11 0 TM Telecoms

12 12 0 YTL Engineering & Construction

13 16 2 Celcom Telecoms

14 14 0 RHB Bank Banks

15 18 2 Axiata Telecoms

16 15 1 Berjaya Leisure & Tourism

17 13 1 IOI Conglomerates

18 17 1 Astro Malaysia Media

19 19 0 Hong Leong Financial Banks

20 21 2 Sunway Real Estate Services

21 22 2 Misc Logistics

22 24 1 Berjaya Land Hotels

23 20 1 AmBank Banks

24 23 1 KLK Food

25 29 2 Bank Islam Banks

26 28 2 Felda Global Ventures Food

27 34 2 Hap Seng Food

28 31 2 Gamuda Engineering & Construction

29 33 2 IJM Engineering & Construction

30 25 1 U Mobile Telecoms 

31 26 1 Setia Real Estate Services

32 30 1 Padini Retail 

33 - 3 Malaysia Airports Engineering & Construction

34 35 2 Dutch Lady Milk Food

35 32 1 Batu Kawan Chemicals

36 39 2 Sapura Energy Oil & Gas 

37 40 2 Top Glove Chemicals

38 44 2 Parkway Pantai Healthcare

39 38 1 Parkson Retail 

40 41 2 Malakoff Utilities

41 46 2 Boustead Commercial Services

42 27 1 Malaysia Airlines Airlines

43 43 0 Magnum Leisure & Tourism

44 36 1 Proton Automobiles 

45 - 3 Scientex Chemicals

46 48 2 Kossan Rubber Industries Pharma

47 50 2 Umw Automobiles 

48 52 2 Takaful Malaysia Insurance 

49 47 1 KPJ Healthcare Healthcare

50 45 1 Eco World Real Estate Services

51 42 1 Affin Bank Banks

52 49 1 Time dotCom Telecoms 

53 - 3 UEM Conglomerates

54 58 2 QL Resources Food

55 53 1 Alliance Financial Banks

56 59 2 Gas Malaysia Utilities 

57 57 0 DRB-Hicom Automobiles 

58 56 1 MBSB Banks

59 54 1 Pos Malaysia Logistics

60 60 0 Westports Commercial Services

61 51 1 Tropicana Real Estate Services

62 62 0 OSK Banks

63 65 2 Mah Sing Real Estate Services

64 64 0 V.S. Industry Electronics 

65 70 2 Press Metal Mining

66 66 0 Bank Muamalat Banks

67 63 1 FFM Group Food

68 67 1 Matrix Concepts Real Estate Services

69 55 1 UOA Development Real Estate Services

70 72 2 Lpi Capital Insurance 

71 71 0 Yes Telecoms 

72 74 2 Cahya Mata Sarawak Engineering & Construction

73 69 1 TA Enterprise Real Estate Services

74 - 3 Serba Dinamikÿ Engineering & Construction

75 76 2 Malayan Flour Mills Food

76 75 1 Dialog Oil & Gas 

77 80 2 Golden Screen Cinemas Leisure & Tourism

78 77 1 Bursa Malaysia Stock Exchanges

79 81 2 IHH Healthcare

80 79 1 Kulim Malaysia Retail 

Brand Strength Index 
(BSI)
Brand strength
expressed as a BSI
score out of 100.

Brand  
Royalty Rate
BSI score applied  
to an appropriate  
sector royalty range.

Brand Revenues
Royalty rate applied  
to forecast revenues  
to derive brand value.

Brand Value
Post-tax brand
revenues discounted  
to a net present value 
(NPV) which equals  
the brand value.

Brand Valuation Metholodogy

Brand Strength

Equity

Performance

Investment

Marketing Investment
• A brand that has high Marketing Investment but low 

Stakeholder Equity may be  
on a path to growth. This high investment is likely to lead to 
future performance in Stakeholder Equity which would in turn 
lead to better Business Performance in the future.

• However, high Marketing Investment over an extended 
period with little improvement in Stakeholder Equity would 
imply that the brand is unable to shape customers’ 
preference.

Stakeholder Equity
• The same is true for Stakeholder Equity. If a company has 

high Stakeholder Equity,  
it is likely that Business Performance will improve in the 
future.

• However, if the brand’s poor Business Performance persists, 
it would suggest that  
the brand is inefficient compared to its competitors in 
transferring stakeholder sentiment  
to a volume or price premium.

Business Performance
• Finally, if a brand has a strong Business Performance but 

scores poorly on Stakeholder Equity, it would imply that, in the 
future, the brand’s ability to drive value will diminish.

• However, if it is able to sustain these higher outputs, it shows 
that the brand  
is particularly efficient at creating value from sentiment 
compared to its competitors.
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Top 100 most valuable Malaysian brands 81-100

2020 
Rank

2019 
Rank Brand ECONOMY OR SECTOR

2020  
Brand  
Value

Brand  
Value  
Change

2019  
Brand 
Value

2020 
Brand 
Rating

2019  
Brand  
Rating

81 85 2 Bonia Retail 

82 82 0 Eastern & Oriental Real Estate Services

83 84 2 Unifi Telecoms 

84 88 2 Malaysian Reinsurance Insurance 

85 83 1 Takaful Ikhlas Insurance

86 89 2 Bumi Armada Oil & Gas 

87 91 2 Jaya Tiasa Engineering & Construction

88 87 1 Star Publications (Malaysia) Media

89 - 3 United Plantations Food

90 86 1 Wah Seong Engineering & Construction

91 90 1 Tan Chong Motor Automobiles

92 94 2 Guan Chong Food

93 92 1 Msm Malaysia Food

94 93 1 Tune Ins Holding Insurance

95 95 0 Southern Steel Engineering & Construction

96 73 1 Cagamas Banks

97 97 0 Hiap Teck Venture Commercial Services

98 98 0 Mmc Utilities 

99 96 1 PPB Group Food

100 100 0 Mulpha Leisure & Tourism

1
2020:
2019:

$15,215m
$13,318m

+14.2%

2
2020:
2019:

$3,979m
$4,209m

-5.5%

3
2020:
2019:

$3,482m
$4,558m

-23.6%

4
2020:
2019:

$2,742m
$2,490m

+10.1%

5
2020:
2019:

$2,475m
$2,808m

-11.9%

6
2020:
2019:

$1,843m
$2,192m

-15.9%

7
2020:
2019:

$1,813m
$2,076m

-12.7%

8
2020:
2019:

$1,593m
$1,406m

+13.3%

9
2020:
2019:

$1,575m
$1,364m

+15.5%

10
2020:
2019:

$1,065m
$1,546m

-31.3%

10
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Brand Value Change 2019-2020 (%)

-24.0%

-27.3%

-28.4%

-30.3%

-38.8%

-42.2%

-43.1%

-49.5%

-61.3%

-77.0%

First

INEOS

Just Eat

Rothmans

Crowne Plaza

Finish

Legal & General

Aon

Intercontinental

Dettol

Bentley

Sainsbury's

BT

ASOS

British Gas

Centrica

Waitrose

Aston Martin

Royal Mail

SSE

+59.6%

+49.6%

+45.5%

+35.6%

+30.1%

+29.2%

+28.6%

+26.9%

+25.5%

+25.2%

Top 10 Most Valuable Brands Top 10 Strongest Brands

1
2020:
2019:

2

86.3 AAA
86.2 AAA

+0.1 

2

2
2020:
2019:

1

86.1 AAA
87.8 AAA

-1.7 

1

3
2020:
2019:

3

86.0 AAA
86.0 AAA

+0.0 

0

4
2020:
2019:

12

85.1 AAA
76.6 AA+

+8.5 

2

5
2020:
2019:

4

84.4 AAA-
85.3 AAA

-0.9 

1

6
2020:
2019:

7

84.0 AAA-
82.1 AAA-

+1.9 

2

7
2020:
2019:

8

82.5 AAA-
81.1 AAA-

+1.4

2

8
2020:
2019:

6

81.7 AAA-
82.4 AAA-

-0.7 

1

9
2020:
2019:

9

80.2 AAA-
79.9 AAA-

2019:

+0.3 

+1.4 

0

10
2020:

11

77.7 AA+
79.1 AA+

2

Disclaimer
Brand Finance has produced this study with an independent and unbiased analysis. The values derived and opinions produced in this study are based only on publicly available information and certain assumptions that Brand Finance used where such data was deficient or unclear. Brand 
Finance accepts no responsibility and will not be liable in the event that the publicly available information relied upon is subsequently found to be inaccurate. The opinions and financial analysis expressed in the report are not to be construed as providing investment or business advice. Brand 
Finance does not intend the report to be relied upon for any reason and excludes all liability to any body, government or organisation.

Brand Strength
Brand Strength is the efficacy of a brand’s performance 
on intangible measures, relative to its competitors. 

In order to determine the strength of a brand, we look at 
Marketing Investment, Stakeholder Equity and the 
impact of those on Business Performance.

Each brand is assigned to a Brand Strength Index (BSI) 
score out of 100, which feeds into the brand value 
calculation. Based on the score, each brand is assigned 
a corresponding rating up to AAA+ in a format similiar to 
a credit rating.

Analysisng the three brand strength measures helps 
inform managers of a brand’s potential for future 
success.
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COVID-19 Global Impact Analysis

Up to US$1 trillion estimated brand value loss from COVID-19 globally

The brand value of the world’s biggest companies is set to lose an estimated US$1tn as a result of the 
Coronavirus outbreak, with the aviation sector being the most affected. The 2003 SARS outbreak, which 
infected about 8,000 people and killed 774, cost the global economy an estimated US$50 billion. As of 10th 
September 2020, there have been 28,050,208 cases and 908,434 deaths of COVID-19 confirmed worldwide. 
Global spread has been rapid, with 146 countries now having reported at least one case.

Brand Finance has accessed the impact of COVID-19 on brands based on the effect of the outbreak on 
enterprise value, compared to what it was on 1st January 2020. The likely impact on brand value was estimated 
separately for each sector. The industries have been classified into three categories - limited impact (minimal 
brand value loss or potential brand value growth), moderate impact (up to 10% brand value loss), and heavy 
impact (up to 20% brand value loss) - based on the level of brand value loss observed for each sector in the 
first quarter of 2020.

The COVID-19 pandemic is now a major global health threat and its impact 
on global markets is very real. Worldwide, brands across every sector need 
to brace themselves for the Coronavirus to massively affect their business 
activities, supply chain and revenues in a way that eclipses the 2003 SARS 
outbreak. The effects will be felt well into 2021. However it is not all doom 
and gloom. Some brands will fare better under the COVID-19: Amazon, 
Netflix, WhatsApp, Skype, BBC and BUPA are all booming.

David Haigh,
CEO, Brand Finance

Work from home revolution

Brands offering in-home or remote working solutions have observed an immediate uptick in demand, as multiple 
Zoom online video conferencing platform promoted huge demand for workable solutions. Food delivery apps 
Deliveroo and UberEats, now offering contact-free delivery options whereby a food delivery is conveniently 
left on your doorsteps so as not to encourage contact between customer and delivery driver, have also seen a 
huge surge in demand for their services.

Media and film industry feel effects

Film production and promotion schedules have been affected by the outbreak, with Disney pushing back the 
release of its remake of Mulan as well as The New Mutants, part of the X-Men franchise. The effects of social 
distancing have meant more viewers watching TV, however Netflix has had to suspend production on all 
scripted series and films in the US and Canada. As massive televised sports events and festivals such as 
Glastonbury being cancelled, TV executives will be feeling the strain of providing fresh and watchable content.

Companies likely to lose up to 
$1tn in Brand Value as Direct 
Impact of COVID-19 Outbreak, 
Effects to be Felt Well into Next 
Year.
+ Worst hit industries: aviation, oil & gas, tourism & 
leisure, restaurants, retail

+ Brand Finance has measured levels of business impact 
categorised by: limited impact, moderate and worst hit

+ International aviation, airlines and airports to be worst 
affected by Coronavirus outbreak, with measures of 
social distancing, closure of borders, advice against travel

+ Home delivery apps, online video conferencing 
platforms, digital media see surge in demand from remote 
working revolution

Brand Value at Risk

Household Products

Utilities

Telecoms

Food

Pharma

Cosmetics & Personal Care

Real Estate

Soft Drinks

Tech

Healthcare

Exchanges

Auto

Car Rental Services

Logistics

Tobacco

Mining, Iron & Steel

Commercial Services

Spirits

Media

Engineering & Construction

Auto Components

Airlines

Chemicals

Restaurants

Beers

Tires

Insurance

IT Services

Banking

Leisure & Tourism

Aerospace & Defence

Apparel

Hotels

Oil & Gas

Airports

Retail

High Impact
-20%

Moderate Impact
-10%

Limited Impact
-0%
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About Brand Finance

Brand Finance is the world's leading independent brand valuation consultancy.

We bridge the gap between marketing and finance
Brand Finance was set up in 1996 with the aim of 'bridging the gap between marketing and finance'. 
For more than 20 years, we have helped companies and organisations of all types to connect their 
brands to the bottom line.

We quantify the financial value of brands
We put 5,000 of the world’s biggest brands to the test every year. Ranking brands across all 
sectors and countries, we publish nearly 100 reports annually.

We offer a unique combination of expertise
Our teams have experience across a wide range of disciplines from marketing and market 
research, to brand strategy and visual identity, to tax and accounting.

We pride ourselves on technical credibility
Brand Finance is a chartered accountancy firm regulated by the Institute of Chartered 
Accountants in England and Wales, and the first brand valuation consultancy to join the 
International Valuation Standards Council.

Our experts helped craft the internationally recognised standards on Brand Valuation – ISO 
10668 and Brand Evaluation – ISO 20671. Our methodology has been certified by global 
independent auditors – Austrian Standards – as compliant with both, and received the official 
approval of the Marketing Accountability Standards Board.

Brand & Business Value
1. Valuation: What are my intangible 
assets worth?
Valuations may be conducted for technical  
purposes and to set a baseline against  
which potential strategic brand  
scenarios can be evaluated.

+ Branded Business Valuation
+ Trademark Valuation
+ Intangible Asset Valuation
+ Brand Contribution

2. Analytics: How can I improve 
marketing effectiveness?

Analytical services help to uncover drivers  
of demand and insights. Identifying the  

factors which drive consumer behaviour  
allows an understanding of how brands  

create bottom-line impact.

Market Research Analytics +
Return on Marketing Investment + 

Brand Audits +
Brand Scorecard Tracking +

4. Transactions:  
Is it a good deal?  
Can I leverage my  
intangible assets?
Transaction services help buyers,  
sellers, and owners of branded businesses  
get a better deal by leveraging the value of  
their intangibles.

+ M&A Due Diligence 
+ Franchising & Licensing
+ Tax & Transfer Pricing
+ Expert Witness

3. Strategy: How can  
I increase the value of  

 my branded business?
Strategic marketing services enable  

brands to be leveraged to grow  
businesses. Scenario modelling will  

identify the best opportunities, ensuring  
resources are allocated to those activities which  

have the most impact on brand and business value.

Brand Governance + 
Brand Architecture & Portfolio Management + 

Brand Transition + 
Brand Positioning & Extension + 

 2. ANALYTIC
S

 3. STRATEGY 4. TRANSAC
TI

O
N

S
1.

 V
AL

UATION

Brand & 
Business  

Value 

For business enquiries, please contact:
Samir Dixit
Managing Director, Asia Pacific
+65 9069 8651
s.dixit@brandfinance.com
For media enquiries, please contact:
Bernard Lee
Senior Manager, Asia Pacific 
+65 9658 3650
b.lee@brandfinance.com

For all other enquiries, please contact:
bfs@brandfinance.com
+65 6727 8388
For more information, please visit our website:
www.brandfinance.com

Get in Touch.

 linkedin.com/company/brand-finance

 twitter.com/brandfinance

 facebook.com/brandfinance

 instagram.com/brand.finance

Auto  

Tech  

Apparel  

Restaurants  

Airlines 

Retail  

Insurance  

Utilities  

Banking  

Telecoms

Brand Finance conducted original market 
research in 10 sectors across 29 markets with a 
sample size of over 50,000 adults, representative 
of each country’s internet population aged 18+.
 
Surveys were conducted online during autumn 
2019.

Market Research Methodology
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Axiata Group Berhad

On behalf of Axiata Group Berhad (AXIATA), CIMB is 
pleased to announce that the Bangladesh Securities 
and Exchange Commission has, vide its letter dated 14 
October 2020, approved the Proposed IPO and Proposed 
Listing of Robi under section 2A, Sub-sections (2)(a) and 
(2)(b), read with section 2B of the Securities and Exchange 
Ordinance, 1969 and the Bangladesh Securities and 
Exchange Commission (Public Issue) Rules, 2015 subject 
to, amongst others, the following conditions imposed 
under section-2CC of the said Ordinance:
i. Robi (the issuer) shall go for Initial Public Offer for 

523,793,334 ordinary shares of Taka 10.00 each at 
par totalling to Taka 5,237,933,340 (out of which 
136,050,934 ordinary shares will be issued to 
employees of Robi under Employee Share Purchase 
Plan) following the Securities and Exchange 
Ordinance, 1969, the Bangladesh Securities and 
Exchange Commission (Public Issue) Rules, 2015, the 
Depository Act, 1999 and rules made there under;

ii. The IPO shall stand cancelled in case of under-
subscription collectively above 35%. In such an 
event, the issuer and issue manager shall inform the 
Commission within 2 (two) working days and release 
the subscription money within 10 (ten) working days 
after receiving verification report from CDBL (Central 
Depository of Bangladesh) and the information from 
exchanges regarding subscription;

iii. 20% of the securities reserved for general public 
excluding NRB (Non-Resident Bangladeshi) shall 
be reserved for affected small investors. In case of 
under-subscription under any of sub-categories of 
eligible investors category or general public category, 
the unsubscribed portion shall be added to other 
sub-category of the same category. In case of over 
subscription in the general public category, the issuer 
and the issue manager shall jointly conduct an open 
lottery. In case of over subscription in the eligible 
investors’ category, securities shall be allotted on 
pro-rata basis. No eligible investor shall apply for 
more than 2% (two percent) of the total securities 
reserved for the eligible investors;

iv. Robi shall furnish the list of allottees to the Commission 
and the stock exchange(s) simultaneously in which 
the shares will be listed, within 24 (Twenty-Four) 
hours of allotment;

v. Shares not allotted at the time of according this consent, but allotted after 
listing, in favour of sponsors, directors or shareholders having 10% or more 
shares through stock dividends, shall be subject to a lock-in period of 2 (two) 
years from the date of issuance of the prospectus;

vi. Robi shall not declare any dividend/bonus shares before listing of its capital 
with any Exchange from the date of this consent for raising of capital;

vii. Robi shall not engage itself into any merger/amalgamation or acquisition 
activities without taking “No Objection” from the Commission, on the scheme 
of the said merger/amalgamation or acquisition, as recommended by the 
Board of Directors, before approval by the shareholders in General Meeting;

viii. The issuer has been granted waiver from the requirements of Rule 3(3)(c) and 
Rule 6(1) of the Bangladesh Securities and Exchange Commission (Public Issue) 
Rules 2015 as amended vide Notification No. BSEC/CMRRCD/2003-109/229/
Admin/98 dated 25 July 2019 and published in the official gazette on September 
3, 2019 for issuance of 523,793,334 Ordinary Shares of Taka 10.00 each at par 
through Initial Public Offer (IPO);

ix. 136,050,934 ordinary shares which will be issued to employees of Robi under 
Employee Share Purchase Plan shall be subject to lock in for 2 (two) years from 
the first trading day at the Exchange;

x. Robi shall furnish status report on utilisation of Public Offering proceeds 
audited by foreign affiliated auditors and authenticated by the board of 
directors to the Commission and the Exchanges within 15 (Fifteen) days of 
the closing of each month until such fund is fully utilized, as mentioned in the 
schedule contained in the prospectus. The issuer shall simultaneously post 
the status report in its website and Exchanges shall also post the same in 
company information contained in websites of the Exchanges. In the event 
of any irregularity or inconsistency, the Commission may employ or engage 
any person to examine whether the issuer has utilized the proceeds for the 
purpose disclosed in the prospectus;

xi. Proceeds of the Initial Public Offer (IPO) shall not be used for any purpose 
other than those specified in the prospectus without any valid ground. Any 
deviation in respect of purpose and time must have prior approval of at least 
51% of the public shareholders, other than sponsors and directors, in a general 
meeting through a Board approved agenda thereon and due notification 
to the shareholders. Before the said general meeting, such deviation as 
recommended by the board of directors shall be published as price-sensitive 
information with detailed description and reasons for such deviation. If 
approved by the shareholders, the meeting resolution shall be submitted to 
the Commission along with reasonable explanations and the decision shall be 
published as price-sensitive information; and

xii. The issuer and issue manager shall ensure due compliance of all the above 
conditions, the ‘Bangladesh Securities and Exchange Commission (Public 
Issue) Rules, 2015’ and the listing regulations of the Exchanges.

CapitaLand Malaysia Mall 
Trust

CapitaLand Malaysia Mall REIT Management Sdn. 
Bhd., the manager of CapitaLand Malaysia Mall Trust (CMMT), wishes to announce 
that it will release the unaudited financial results of CMMT for the third quarter 
ended 30 September 2020 after 5.00 p.m. on Wednesday, 28 October 2020.

Disclaimer: The information in the Investor Relations page is extracted from individual companies’ announcements in www.bursamalaysia.com. The information on this page is provided as a service to readers. We assume no liability for damages resulting from or arising out of the 
use of such information. Whilst every effort is made to ensure accuracy, the information presented has been simplified for your reading pleasure. Readers are advised to read the original and complete filings on the Bursa Malaysia website at https://www.bursamalaysia.
com/market_information/announcements/company_announcement

Avillion Berhad

The Board of Directors of Avillion 
Berhad (AVI) is pleased to inform 
that the Twenty-Eighth Annual 
General Meeting (“28th AGM”) of 

the Company was duly convened and held on Wednesday, 21 October 
2020. At the said meeting, all the six (6) Ordinary Resolutions as per the 
Notice of the 28th AGM dated 14 September 2020 were approved by 
the shareholders by way of poll. The results of the poll were validated 
by Boardroom Corporate Services Sdn Bhd, the Independent Scrutineer 
appointed for the purpose. 
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Upcoming IPO
26 Oct 2020 
MR D.I.Y. GROUP (M) BERHAD (Main Market)

27 Oct 2020 
ECONFRAME BERHAD (ACE Market)

Digi.com Berhad 

Digi.com Berhad (Digi) 
recorded a 4.3% quarter-
on-quarter (q-o-q) service 
revenue growth to RM1,374 

million, fuelled by a 5.4% increase in internet and digital 
revenue. This was attributed to increased uptake of 
relevant digital services and improved data monetisation 
opportunities. Topline growth was driven by commercial 
momentum recovering to pre-Movement Control Order 
(MCO) levels, that increased its EBITDA to RM786 million, 
with an EBITDA margin of 50%. Operating cashflow also 
strengthened 19.6% q-o-q to RM652 million. The stronger 
q-o-q trajectory reflects the company’s effective recovery 
plans and sharp focus on curating value based products. 
This was achieved while delivering highly reliable services 
essential to meet customers’ current needs, against 
challenging economic conditions brought about by 
Covid-19.

Ekovest Berhad

Reference is made to the announcement made 
on 8 September 2020 in relation to the Proposal 
Announcement. Unless otherwise stated, all terms used 
in this announcement shall have the same meaning as 
defined in the Announcement. Ekovest Berhad (EKOVEST) 
wishes to announce that the Company and IWH have 
mutually agreed to an extension of time of a period of 
30 market days commencing from 22 October 2020 to 
3 December 2020 for the Company to deliberate and 
consider as well as to enable the parties to finalise the 
relevant agreements in relation to the Proposal.

Freight 
Management 
Holdings 
Berhad

The Board of Directors of Freight Management Holdings 
Berhad (FREIGHT) wishes to announce that the Company 
proposes to seek the approval of its shareholders for 
the following at the forthcoming 24th Annual General 
Meeting: 
(1) Proposed Renewal of Shareholders’ Mandate for 

Recurrent Related Party Transactions of a Revenue or 
Trading Nature; and

(2) (2) Proposed Renewal of Shareholders’ Mandate for 
Share Buy-Back.  

A Circular/ Statement to Shareholders in relation to the 
above will be issued to the shareholders of the Company 
in due course. 

Malayan Banking Berhad

On behalf of the Board of Directors of Malayan 
Banking Berhad (MAYBANK), Maybank Investment Bank Berhad is pleased to 
announce that Maybank has, on 19 October 2020, fully redeemed the RM2.2 billion 
Subordinated Notes. The RM2.2 billion Subordinated Notes were issued on 19 
October 2015.

GD Express Carrier Bhd

The Board of Directors of GD Express Carrier 
Bhd (GDEX) wishes to announce that the 

Company proposes to undertake an issuance of up to 705,176,354 free Warrants C 
on the basis of one (1) Warrant C for every eight (8) existing GDEX Shares held on an 
entitlement date to be determined and announced later (Proposed Free Warrants). 
The Proposed Free Warrants is subject to the approvals of Bursa Malaysia Securities 
Berhad and the shareholders of GDEX.

Jaya Tiasa Holdings 
Berhad

The Board of Directors of Jaya Tiasa Holdings Berhad (JTIASA) wishes to announce 
that the Company intends to seek shareholders’ approval at the forthcoming 60th 
Annual General Meeting for the following:
1) Proposed Renewal of the Existing Shareholder Mandate and Mandate for New 

Recurrent Related Party Transactions; and
2) Proposed Renewal of Share Buy-Back Authority
A Circular/Statement containing details of the Proposals will be despatched to the 
shareholders of the Company in due course.

Malaysia Airports 
Holdings Berhad

The Board of Directors of Malaysia Airports Holdings Berhad (AIRPORT) wishes 
to announce that Malaysia Airports (Sepang) Sdn Bhd (the Plaintiff), a wholly 
owned subsidiary of the Company, has filed a Writ of Summons and Statement 
of Claim at the Kuala Lumpur High Court (the Civil Suit) against AirAsia X Berhad 
(the Defendant) on 22 October 2020. The claim is in the sum of RM78,162,964.90 
being the outstanding amount for various aeronautical charges pursuant to the 
Malaysian Aviation Commission (Aviation Services Charges) Regulations 2016 and/
or the Conditions of Use for Kuala Lumpur International Airport. The outstanding 
aeronautical charges are comprised of passenger service charges, passenger 
service security charges, aerobridge charges, aircraft parking charges, check-in 
counter charges, landing charges and late payment charges. As part of the Civil Suit, 
the Plaintiff is also seeking an order that the Plaintiff’s contractual and continual 
lien over the Defendant’s User Properties under the Conditions of Use shall only 
be discharged upon full settlement by the Defendant of the full sum owing to the 
Plaintiff. The Board of the Company is of the opinion that it is necessary for Malaysia 
Airports (Sepang) Sdn Bhd to pursue the Civil Suit to best protect its interest. The 
Civil Suit is not expected to have any material impact on the operational position of 
the Company.

Disclaimer: The information in the Investor Relations page is extracted from individual companies’ announcements in www.bursamalaysia.com. The information on this page is provided as a service to readers. We assume no liability for damages resulting from or arising out of the 
use of such information. Whilst every effort is made to ensure accuracy, the information presented has been simplified for your reading pleasure. Readers are advised to read the original and complete filings on the Bursa Malaysia website at https://www.bursamalaysia.
com/market_information/announcements/company_announcement
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REGIONAL MARKETSREGIONAL MARKETS

NASDAQ (USD)

IDX (Rupiah)

HKEX (HKD)

Top Gainers

Name Last Done Change 
Over 5 Days

52 Weeks 
High

52 Weeks 
Low

BOOKING HOLDINGS INC 1,792.020 +124.150 2,094.000 1,107.285

FIRST CITIZENS BANCSHARES INC NRTH 471.950 +118.630 542.120 276.080

ALIGN TECHNOLOGY INC 453.230 +116.710 459.000 127.880

ALPHABET INC 1,615.330 +42.320 1,733.180 1,013.536

WD-40 CO 237.420 +40.610 211.679 151.160

Top Losers

Name Last Done Change 
Over 5 Days

52 Weeks 
High

52 Weeks 
Low

AMAZON COM INC 3,176.400 -96.310 3,552.250 1,626.032

NETFLIX INC 485.230 -56.710 575.370 265.800

COSTAR GROUP INC 822.050 -45.340 939.000 500.240

EQUINIX INC 777.550 -37.280 839.770 477.870

CHARTER COMMUNICATIONS INC 599.910 -36.980 663.700 345.670

Top Gainers

Name Last Done Change 
Over 5 Days

52 Weeks 
High

52 Weeks 
Low

CABLE ONE INC 1,982.340 +167.350 2,044.410 1,031.390

WHITE MOUNTAINS INSURANCE GROUP 968.280 +84.730 1,168.210 629.210

SNOWFLAKE INC 297.090 +56.090 319.000 208.550

BIO RAD LABORATORIES INC 575.480 +45.480 575.480 324.070

METTLER-TOLEDO INTERNATIONAL INC 1,063.230 +44.700 1,049.390 579.400

Top Losers

Name Last Done Change 
Over 5 Days

52 Weeks 
High

52 Weeks 
Low

BERKSHIRE HATHAWAY INC 317,180.000 -360.000 347,400.000 239,440.000

NVR INC 4,135.030 -311.620 4,530.000 2,043.010

SHOPIFY INC 1,007.070 -71.230 1,146.910 282.080

CHIPOTLE MEXICAN GRILL 1,300.290 -42.960 1,384.461 415.000

GSX TECHEDU INC SPON ADS EACH REP 0.666 
ORD SHS CL A 69.800 -38.120 141.780 13.830

Top Gainers

Name Last Done Change 
Over 5 Days

52 Weeks 
High

52 Weeks 
Low

METROPOLITAN KENTJANA TBK. 23,450.000 +1450.000 23,500.000 12,400.000

INDOCEMENT TUNGGAL PRAKARSA TBK. 12,450.000 +800.000 21,025.000 8,650.000

TRANSCOAL PACIFIC TBK 6,050.000 +775.000 7,675.000 3,020.000

INDAH KIAT PULP &#38; PAPER TBK. 9,350.000 +750.000 9,975.000 3,020.000

ASTRA INTERNATIONAL TBK. 5,250.000 +510.000 7,250.000 3,220.000

Top Losers

Name Last Done Change 
Over 5 Days

52 Weeks 
High

52 Weeks 
Low

GUDANG GARAM TBK. 40,000.000 -3,500.000 59,075.000 30,625.000

POLLUX PROPERTI INDONESIA TBK. 4,330.000 -1,245.000 11,750.000 3,400.000

DIAN SWASTATIKA SENTOSA TBK 15,025.000 -1,025.000 22,500.000 12,150.000

SOHO GLOBAL HEALTH TBK. 5,100.000 -850.000 16,300.000 2,270.000

CITRA TUBINDO TBK. 2,600.000 -770.000 3,380.000 2,190.000

Top Gainers

Name Last Done Change 
Over 5 Days

52 Weeks 
High

52 Weeks 
Low

KCE 40.250 +5.250 41.000 11.900

TISCO 70.500 +4.750 107.000 61.250

TBSP 15.300 +3.100 17.600 11.500

COM7 44.000 +2.500 44.000 13.200

STANLY 147.000 +2.500 183.000 119.000

Top Losers

Name Last Done Change 
Over 5 Days

52 Weeks 
High

52 Weeks 
Low

TOPP 172.500 -18.500 212.000 138.000

AEONTS 123.000 -11.500 212.000 88.000

EGCO 170.000 -10.500 396.000 161.000

OHTL 310.000 -8.000 500.000 310.000

GYT 193.000 -7.000 332.000 185.000

Top Gainers

Name Last Done Change 
Over 5 Days

52 Weeks 
High

52 Weeks 
Low

WUXI BIO 223.200 +22.400 233.000 79.550

BABA-SW 300.000 +15.200 303.800 167.600

ZTO EXPRESS-SW 237.400 +12.200 245.200 219.200

JD-SW 323.000 +11.600 337.200 226.000

TENCENT 563.500 +11.500 574.000 314.600

Top Losers

Name Last Done Change 
Over 5 Days

52 Weeks 
High

52 Weeks 
Low

ZAI LAB-SB 660.000 -37.000 730.000 602.000

VENUS MEDTECH-B 75.650 -11.350 97.000 35.200

YIHAI INTL 105.900 -8.200 134.100 39.850

EVEREST MED-B 63.600 -8.100 78.800 62.450

HENLIUS-B 41.600 -5.500 67.050 29.800

Top Losers

Name Last Done Change 
Over 5 Days

52 Weeks 
High

52 Weeks 
Low

CITYDEV 7.000 -0.670 11.431 6.068

AMTD IB OV 16.860 -0.340 17.990 13.950

RIVERSTONE 3.710 -0.160 4.900 0.685

ASCENDAS REIT 3.100 -0.150 3.650 2.220

TOP GLOVE 2.890 -0.150 3.183 0.470

Top Gainers

Name Last Done Change 
Over 5 Days

52 Weeks 
High

52 Weeks 
Low

JMH USD 43.030 +1.210 59.680 37.370

JARDINE C&C 18.620 +0.900 33.350 16.580

JSH USD 20.960 +0.630 33.500 17.810

UOB 19.980 +0.520 26.777 17.125

SHINVEST 3.410 +0.410 4.280 2.200

Over 5 trading days

Disclaimer: The information on this page is provided as a service to readers. It does not constitute financial advice and/or any investment recommendations. Past performance is not indicative of future results. We assume no liability for damages resulting from or arising out of the 
use of such information. It would be best if you did your own research to make your personal investment decisions wisely or consult a licenced investment advisor.

ShareInvestor WebPro (www.shareinvestor.com/my) 
1. Price > Stock Prices 
2. Select Market: NASDAQ / NYSE / IDX / SET / HKEX / SGX (One bourse at a time)
3. select Stocks Tab
4. select Ranking Top Gainers or Top Losers (Over 5 Trading Days)
5. Mouse over Column Layout > select Edit Customs > select Name > select Last Done Price > select 5 Days Change > select 52 Weeks High > select 

52 Weeks Low > Mouse Over Column Layout > select Custom

step-by-step

GUIDE

NYSE (USD)

SET (Thai Baht)

SGX (SGD)
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